DALLAS 


3 


4 
ree 


ge greatest newspaper will open the most 
oncudern publishing plant in San May 22nd, to serve the 


D> 


| 


y 


\ 


* That great Northeast Texas area where more people make 
more money and spend more for more things..than in any 
like area in the Southwest. 


Upon the facade of the magnificent new building of The Dallas Morning 
News are these words of the late publisher, George Bannerman 

Dealey: “Build the News upon the rock of truth and righteousness. 
Conduct it always upon the lines of fairness and integrity. 

Acknowledge the right of the people to get from the newspaper 

both sides of every important question.” With these ideals to 

guide us, with ultra-modern equipment, including newest, 

high-speed color presses, with a star-studded staff .. 

( the News will render an even greater service 


7 to its readers and advertisers. 
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# CRESMER & WOODWARD, INC. 


Representatives: 

New York 
Chicago 
Detroit 

San Francisco 
Los Angeles 
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@ IN A LATHER ABOUT 
SUMMER HEAT? 


Here’s a 

Blue Ribbon Winner 
to give you 

BONDED COMFORT 


IN THE 
HOME -, | 


YORKAIRE, with HERMETICALLY sealed unit and 
5-year warrantee, is the original and first successful 
refrigerated cooler. More York-made room coolers 


are now in use than all others combined. Proof 
enough that you buy BEST when you buy YORK! 


No. 22-1 Window model, 3/,/H.P. 
(wiring extra) . . . $399.50 


See your nearest dealer 


TODAY... or PHONE R-4536 


ALLAS AIR CONDITIONING 
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Built on Years of Service 


Old firms like old friends have demonstrated their worth 
through long periods of prosperity and adversity. The firms 
listed on this page have served Dallas through the years. 
They are counted as “old friends” by thousands of satisfied 
customers in the Dallas Southwest. 


Established Established 
J. W. LINDSLEY 
1889 & Company 
COMPANY 
Real Estate, Insurance 
Leather Goods— 
Wholesale and Retail 


1889 merzcer's 


THE SCHOELLKOPF 


186 


COMPANY Dairy Products, Wholesale 
Manufacturers and Wholesale and Retail 
Distributors 
189 WILLIAM S. 
1872 DALLAS RAILWAY HENSON, INC. 
& TERMINAL CO. Printing and Advertising 
Street Railway 
SANGER BROS. FLEMING & SONS, 
1872 DEP'T STORE 1893 INC. 
In Dallas Since 1872 Manufacturers—Paper and 
In Texas Since 1857 Paper Products 


1875 bank in battas 
Benking 

1876 Cochran 
Insurance General Agents 

1876 company 
Home Furnishings 


1885 company 


Structural Reinforcing 
Steel and Machinery Repairs 


190 OF TEXAS. INC. 


Carver Cotton Gin Division 1807 

Boston Gear Works Division 1880 

Industrial Supp! Division 1907 
JOHN DEERE 


190 PLOW CO. 


Agricultural Implements 


1902 


Wholesale and Retail 
Sporting Goods 


Since its founding 40 years ago, the Ideal Laundry and Dry Cleaning 
Company has grown from a staff of some 30 persons, pictured in 
the early day photograph of personnel reproduced above, to a staff 
of 150 employees today. Organized by G. F. Brannon, the compan 
will observe its fortieth anniversary November 3. The business was 
initially a partnership of G. F. Brannon, C. M. Brannon, and the 
late F. B. Slater, but became a corporation in 1911. The origin 
stockholders also founded the Fishburn Cleaning and Laundry Com- 
pany. Now offering a complete service including laundry, dy 
cleaning, rug cleaning, and fur storage, Ideal Laundry and Dy 
Cleaning Company has always been housed at its present location 


at 3216 Ross Avenue. 


Established 


1903 REPUBLIC INSUR- 
ANCE COMPANY 
Writing Fire, Tornado, Allied 


Lines and Inland Marine 
Insurance 


1903 FIRST TEX. CHEMI- 
CAL MFG. CO. 
Pharmaceutical Manufacturers 


199) IDEAL LAUNDRY & 
DRY CLEANING CO. 

Laundry, Cleaning 

and Fur Storage 


1911 GRAHAM-BROWN 


SHOE COMPANY 


Manufacturing 
Wholesclers 


Established 


1912 STEWART OFFICE 
SUPPLY COMPANY 
Stationers—Office Outfitters 


1913 Macninery co. 


Construction Equipment 
191 TEXAS EMPLOYERS 
INSURANCE ASS'N 


Workmen's Compensation 
Insurance 


1516 CITY TRANSPOR- 
TATION COMPANY 
Taxicabs—Rent-A-Car and 
Automobile Storage 
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anywhere... under all con- 
ditions ...in your office,” 
_ Showrooms, plant, in sow field 
or in the air. 

One of the finest 
of Modern Dallas’ Skyline is. 


available. 


For the best in hans or. 
Commercial Photography 


Your story, convincingly told. 
“with expert photography... 


| W. J. BROWN 
23 
¥ 
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A MOVIE YOU CAN PUT YOUR HEART INTO! 


Recently perfected is an X-Ray motion picture device that takes pictures of the heart, 


lungs and muscles at work. With three-dimensional pictures, this medical seeing eye 


reveals heretofore unknown information about what goes on inside the human body. 


A forward step in the medical field, this new machine is expected to be of invalu- 


able help in diagnostic work, particularly in studies of the heart. 


Knowledge and information, new methods and procedures are vital in the banking 


field, too... in order to give the most help in community service. The First National 


Bank in Dallas is a source of up-to-the-minute business information—a source of 


counsel and advice as well as wise financial help. Its modern facilities and trained per- 


sonnel are ready to help you with the best in progressive banking service. 


First National Bank A 


& 
ih a I | as MEMBER FEDERAL DEPOSIT INSURANCE CORPORATION 
Dallas Clearing House Membership N o. 1 
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By Date 


Representative of the Dallas Chamber of Commerce 
in the Nation's Capital , 


The Texas Delegation... 


USINESS executives from all sec- 

tions of the country are converging 
upon Washington, at this writing, to at- 
tend the annual meeting of the United 
States Chamber of Commerce; and the 
first night at these conventions is tradi- 
tionally set aside for State dinners, on 
which occasions the 
delegates from each 
State honor their re- 
spective Congression- 
al delegations. Ac- 
cordingly, the Texas 
contingent in Con- 
gress is being hon- 
ored by the Texas 
delegates to the con- A. 
vention, and the host DALE MILLER 
organizations this year include the local 
chambers of commerce of Austin, Dallas, 
Fort Worth, Houston, and San Antonio, 
and the regional chambers of commerce 
of East Texas and West Texas. 

The Texas dinner each year is invari- 
ably an agreeable and informal occasion, 
with the emphasis on congenial good fel- 
lowship rather than on the stilted oratory 
which too often is characteristic of testi- 
monial banquets, and the occasion af- 
fords the Texas visitors an opportunity 
to become rather well acquainted with 
their representatives in Congess. What 
makes this opportunity particularly in- 
teresting and valuable is the fact that the 
Texas delegation is in many ways ex- 
traordinary by comparison with delega- 
tions from other States, and in some 
respects it is virtually unique on Capitol 
Hill. 

For many years the Texas delegation 
has been universally regarded as the 
most powerful and influential delegation 
in Congress. A number of factors prob- 
ably contribute to that reputation, but 
the most popularly held is that the Tex- 
ans “stick together.” This does not mean 
that they vote together, or that they take 
concerted action as a delegation on polit- 
ical issues. Indeed, the converse is the 
rule. On many important issues the Tex- 
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ans are widely divided in their votes, and 
substantial differences in political philos- 
ophies are frequently in evidence among 
them. 

Yet it is undeniably true that the Tex- 
ans stick together. They constitute a re- 


markably cohesive and homogeneous 


group in practical matters affecting their 
constituencies. Each member knows that 
he can call on any other member of his 
delegation at any time for help on any 
problem which confronts him; and this 
situation is much more exceptional than 
might be supposed by persons who are 
unfamiliar with the rather capricious 
political temperaments on Capitol Hill. 
Few State delegations achieve any sort 
of effective cooperative spirit, and none 
possesses it to the same degree as the Tex- 
ans. The easy-going camaraderie of the 
Texans, and their reciprocal attention to 
each other’s interests and problems, has 


no parallel among the delegations from | 


other States. 

The Congressional delegation from 
every State, however, simply reflects the 
political viewpoints and habits of the 
electorate back home, the voters who put 
them in office, and the Texans are no ex- 
ception. Seniority is the principal source 
of power in Congress, and seniority can 
only be acquired by the inexorable pas- 
sage of time. Texas voters, therefore, 
have long had the habit of electing to 
Congress men who are younger than their 
colleagues from other States, and of keep- 
ing them in Congress for a longer period 
than those from other States. This custom 
derives at least in part from the political 
philosophy of John Garner, long a per- 
sistent advocate of continuity in office, 
who laconically expressed it once: “Con- 
tinuity means seniority, and seniority 
means power.” 

There are occasional exceptions, of 
course, but it is nevertheless a fact that 
Texas Congressmen are considerably 
younger than those from other States. 
The average age of the Texans is 47.1 
years, which is exactly seven years 


younger than the average of 54.1 for 
their colleagues from all other States. 
But despite this circumstance, it is a sur- 
prising fact that the average Texan has 
served in the House nearly a year longer 
than the average member from the rest 
of the country. At the expiration of the 
present term, the average Texan will 
have served nearly 10 years, although his 
age today is only slightly over 47. 


Based on his life expectancy, and the 
habit of Texas voters of keeping their 
representatives in Congress, the average 
Texan, who already enjoys high rank on 
his Committee after nearly 10 years of 
service, thus can anticipate more than 20 
years more in office. What this means in 
terms of political influence in Congress 
is of tremendous significance. It means 
that he will become and remain chairman 


of his committee for many years when 


the Congress is Democratic, or ranking 
minority member when the Congress is 
Republican. It means that he has a far 
better chance to become Speaker of the 
House, as a Texan has been for seven of 
the past nine years, or otherwise occupy 
positions of considerable influence. And 
it means further that he can expect to 
have other Texans as chairmen or rank- 
ing members of other committees, on 
whom he can rely for active cooperation 
and assistance. 


The custom of the Texas electorate of 
maintaining this continuity in office can 
be illustrated by the fact that only two 
of the 21 Texans in the House are new 
members this year, whereas 116 of his 
413 colleagues from other States are 
serving their first terms. In other words, 
less than 10 per cent of the Texas dele- 
gation are new members, whereas more 
than 28 per cent of his colleagues from 
other States are freshmen in the House. 
And it is important to realize, also, that 
the turnover in the Texas delegation is 
determined primarily by the death or vol- 
untary retirement of members, and not 
by defeat at the polls. In the last five 
years 1] new members of the Texas dele- 
gation have been elected, yet only two of 
them unseated incumbents at the polls. 


An analysis of these statistics and 
facts indicates strongly that the influ- 
ence and power of the Texas delegation 
will actually increase during the years 
ahead. The Texans lost heavily in senior- 
ity during the past few years by the death 
of Mansfield and West, and the retire- 
ment of Sumners, Lanham, Thomason, 
and Luther Johnson; yet even with the 
addition of their young successors the 


Texans of the present Congress have 
{Continued on Page 46) 
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From All Parts of the World There Is Flowing Today a Steady 


Stream of Shipments Marked-- 


DESTINATION DALLAS 


SHIPMENT FROM ITALY is shown being 
examined by Matthew J. Burns, Dallas customs 
inspector. 


ALLAS’ advantages for service 

which have made the city the 
dominant market center of the Southwest 
are likewise shaping its destiny as a key 
distribution point for world trade. 

The experience of the past is a reason- 
able index to the future. To what extent 
Dallas has developed as a gateway on 
the two-way street of international com- 
merce will be pointed up this month by 
the local observance of World Trade 
Week as part of a national program 
sponsored by the Chamber of Commerce 
of the United States. 

Dallas has some 80 importers, approxi- 
mately 168 exporters. Last year, Dallas 
imported an estimated $42,000,000 of 
foreign merchandise. During the same 
period (1948), Dallas exported an esti- 
mated $156,000,000 of products. 

Dallas firms made shipments in the 
total value of $19,410,631 under the 
Marshall Plan (Economic Cooperation 
Act) for the period of August 1, 1948 
(first procurement authorizations an- 
nounced) through December 15, 1948. 


The total amount was divided aircraft 
parts, $39,558; raw cotton, $14,944,- 
868; flour, $3,704,053; grain, $59,104; 
yellow milo, $498,518; bus bodies, $113,- 
719; and Chevrolet chassis, $50,811. 
With the total volume projected to an 
annual basis, the exports of Dallas firms 
to ECA countries alone are at the yearly 
rate of about $45,000,000. 


Various foreign countries are eying 
Dallas as a market place for the display 
and distribution of their products, such 
as Belgium, which recently sent three of 
its officials to Dallas to work out ar- 
rangements for an exhibit of Belgium- 
made goods at the State Fair of Texas. 
The delegation comprised Luc Van Bell- 
inghen, director of fairs and exhibits, 
ministry of economic affairs, Brussels, 
Belgium; Henri Profiter, the ministry’s 
architect for the building of foreign ex- 
hibits; and Charles Leonard, consul gen- 
eral of Belgium, who has headquarters 
at New Orleans. During their Dallas 
visit, they conferred with the Foreign 
Trade Committee of the Dallas Chamber 
of Commerce, representatives of the 
State Fair of Texas, and officials of the 
regional office of the United States De- 
partment of Commerce. Tentative plans 
for the Belgium exhibit call for a 1600- 
square-foot display. 


French Week will be observed in Dal- 
las September 21-28, when the depart- 
ment of exhibitions of the French Cham- 
ber of Commerce in the United States 
and the commercial counselor to the 
French Embassy in Washington, D. C., 
will join in sponsoring a trade and travel 
exhibition known as “France Comes to 
You.” The display will spotlight prod- 
ucts made in France and available for 
sale in the United States. Both French 
firms represented in the United States 
and American importers of French mer- 
chandise will have displays in the over- 
all exhibit. It is planned that the various 
French products, besides being shown in 
the exhibit, will be featured in the win- 
dows of various Dallas stores. Purpose of 
the French Week program will be not 
only to show what France makes but 


also to line up Dallas distributors of 
French products. 

A Dallas firm (S. H. Lynch & Com. 
pany) has pioneered the formula which 
has become the pattern for the post-war 
revival and expansion of British trade 
with America. Known as the Hambro 
Plan of zone marketing of British prod- 
ucts in the United States, the new system 
has replaced the pre-war procedure of 
channeling British merchandise into this 
country through New York importers. 
Lynch (a partnership of Silas H. Lynch, 
Arthur C. Hughes, and E. D. Furlow) 
initiated the new marketing concept 
back in 1944 as distributor in the South- 
west for British manufacturers. Handling 
leather specialities initially, followed by 
pottery and chinaware, the Lynch firm 
has since broadened its line of British 
imports to include items ranging from 
Irish linens to Rolls Royce motor cars. 

Since opening its import division, the 
Lynch company has sold over 10,000 


The Cover. “Consign to Dallas” is 4 
frequent instruction being given around 
the world today to the men who have the 
responsibility of getting international 
shipments on their way to America. This 
month’s cover, by Frank Brown, points 
up Dallas’ role in world trade. 
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FROM DALLAS HATCHERY of Jim Drew, more than 100,000 baby chicks are shipped yearly by 


air to Central and South America. Mr. Drew is pictured above preparing a shipment for Peru. He has 
been appointed advising consultant of poultry to the Republic of Mexico. 


British-made James lightweight motor- 
cycles. The firm recently introduced a 
companion machine—the featherweight 
deluxe model James motorcycle, with 98 
cc. Villiers motor. It has also added addi- 
tional lines of fine bone china and Swed- 
ish decorative glassware. Besides the 
Rolls Royce and Bentley motor cars, 
Lynch has expanded its automobile line 
to include a small-scale car—the Morris, 
designed specifically for the American 
market. The Morris models include a 
two-door sedan, with an all-steel body 
and independent front-wheel suspension, 
and a streamlined convertible, both with 
left-hand steering. The premiere showing 
in Dallas of another automobile—the 
new Jaguar sport car—is planned for 
this summer or early fall. 

Airfreight has enhanced Dallas’ posi- 
tion as the gateway to Latin America. Air 
travel has made Dallas the first stop— 
and frequently the only stop—in the 
United States for Latin American busi- 
nessmen who come to buy consumer 
goods and industrial equipment. Several 
national concerns, with branch offices or 
factories in Dallas, have assigned Latin 
American territories to their Dallas 
branches. 

Dallas-based Braniff International Air- 
ways links its home city with Cuba, 
Panama, Ecuador, Peru, Bolivia, and 
Brazil by its own routes and with other. 
countries through connecting airlines. 
Manufactured items ranging in size from 
wrist watch parts to whole airplanes are 
being carried regularly aboard Braniff 
fights to Latin America. 

Heading the list of such air cargo con- 
signments are textile fibers and manu- 
factures such as wearing apparel and 
furs. These comprise 26 per cent of the 
total air exports. Second is machinery, 
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principally aircraft parts and electrical 
equipment, amounting to 18 per cent of 
the total. Jewelry, photographic equip- 
ment, fountain pens, and optical supplies 
represent 13 per cent of the air export 
total, followed closely by medical prep- 
arations, representing 12 per cent. 
Helping to expand international air 
cargo traffic out of Dallas are the air- 
freight services also of Delta Air Lines 
and American Airlines, Dallas shipments 
destined to Central and South American 
points are moved by Delta through the 
international gateway of Miami or New 
Orleans. Commodities carried by Delta 
range from airplane parts to diamond 
bits for oil exploration, from women’s 
clothing to cotton gin machinery parts 
and outside venetian blinds. To help 
speed airfreight en route from Dallas 
shippers, Delta has set up a staff to com- 
plete the necessary forms and issue in- 
structions to succeeding carriers. 
Principal international shipments to 
date over American Airlines have been 
cotton samples. These have been shipped 
out of Dallas via American Airlines and 
American Overseas Airlines to nearly 
every country of the world. The largest 
volume of reciprocal air shipping is be- 
ing done with nearby Mexico. Articles 
ranging from ordinary household sup- 
lies to heavy oil field machinery and 
automobile parts go out to Mexico regu- 
larly from Dallas’ Love Field. Mexico is 
sending back to Dallas fresh fish, flowers, 
and native handwork. Cotton samples 
and other airfreight destined for Europ- 


PACKER for some 150 Dallas firms which do.an 
export business is Joe S. Truitt, right, who is shown 
in the foreground packing four saw rigs and elec- 
tric drills shipped by Conley-Lott-Nichols, Inc., to 
Andian National Corporation in Colombia, 
South America. 


DALLAS, TEX. 


CHRISTMAS TREE ORNAMENTS from Poland 
are shown above being unpacked by Arthur 
Dominus, manager at Dallas for New York Mer- 
chandise Company, which also imports many other 


SINGING GLASS from Belgium (Val St. Lambert 

crystal) is pictured above being checked by Guy 

Hirsch, assistant treasurer of Linz Jewelers, who 
also sell imported china and silver. 


items. : 
4 


ean points ordinarily go out of Dallas via airfreighter o 
on American’s passenger DC-6’s, which also carry freight 
to New York, connecting there with American Overseas 
Airlines. 
No other retail store in the South imports more finished 
merchandise than Neiman-Marcus Company of Dallas, 
whose basic points of foreign trade are England, France, 
Switzerland, Italy, and sometimes Belgium. In these coun. 
tries Neiman-Marcus maintains its own foreign buying 
office, operated in conjunction with two or three other 
American stores. In addition, Neiman-Marcus keeys its 

< buyers from both the Dallas store and its New York office 
Dallas pigs do trips by air, as constantly in and out of Europe on shopping tours, 
did four prize-blooded eight-week-old Poland China pigs shown above being The import list of this specialty store runs from fabrics, 
loaded aboard a Braniff International Airways plane at Love Field for a 2,212- which are imported by Neiman-Marcus and turned over 
mile flight to Balboa, Panama. Their journey was the first shipment of breeding to the firm’s own manufacturers to be made up to its speci- 


stock forwarded by air from Mead H. Hyatt's Guernsey Oaks breeding farm, 
nine miles outside Dallas. They were loaded in cargo bins on the underside of fications and design, through china, glass, antiques, dee. 


the airplane. Mr. Hyatt is shown in the background, second from left. orative pieces, gloves, bags, hats, corsets, brassieres, per- 
fumes, cosmetics, and shoes. These are in addition to a 
wide range of apparel, coats, suits, and dresses which Nei- 
man-Marcus imports from both French and British houses, 
Sources of information and assistance in Dallas to im. 
porters and exporters and others interested in world trade 
are the Foreign Trade Department of the Dallas Chamber 
of Commerce, of which Roy Jenkins is manager, and the 
regional office of the United States Department of Com. 
merce, headed by Ray L. Miller, regional director. 
To centralize the activities of the various interested 
groups in observance of World Trade Week, a World 
Trade Week Committee has been set up under the chair- 
manship of Mr. Miller, who is also chairman of the Foreign 
Trade Committee of the Dallas Chamber of Commerce. 
This committee is coordinating the activities of such other 
groups as the Dallas Manufacturers’ and Wholesalers’ 
Association, a division of the Dallas Chamber, the Dallas 
Export-Import Club, the U. S. Department of Commerce, 
and the Chamber of Commerce of the United States. 


In addition to Chairman Miller, the committee includes 


J. Ben Critz, vice president and general manager of the 
NEW DALLAS CITIZENS are the three Belgium officials, pictured above Dallas Chamber; John t McDonald, The Murray Com- 


with Ray L. Miller, regional director of the United States Department of Com- 4 i 4 
merce, who were awarded certificates of honorary citizenship while in the city sensed ? Karl G. Hunt, Dallas Cotton Exchange; Allen Mer 
last month to check on arrangements for a Belgium exhibit at the State Fair of riam, Daily Times Herald : Charles E. Beard, Braniff 
Texas. Shown, left to right, are Charles Leonard, consul general of Belgium at In * . : merican 
New Orleans; Mr. Miller; Henri Profiter, architect for the building of foreign ternational Airways; Bradford S. Gibson, A A 
exhibits, ministry of economic affairs, Brussels, Belgium; and Luc Van Bellinghen, Airlines; Ben H. Wooten, Republic National Bank; H. A. 
director of fairs and exhibits, ministry of economic affairs, Brussels. Pictured Widdecke, Mercantile National Bank; C. A. Johnston, 
below is another British automobile—the post-war Morris convertible—which ‘“ 
S. H. Lynch & Company introduced recently in the Dallas market. Shown with Texas & Pacific Railway ; Lynn W. Landrum, Dallas 
the British-made Morris is Bob Gilmore of the staff of the import division of Morning News”; David A. McMinn, State Fair of Texas; 
the Lynch organization. D. Hodson Lewis, U. S. Chamber of Commerce; Harold 
M. Young, The Murray Company; Joseph Ross, Neiman- 
Marcus Company; R. L. Thomas, Dallas National Bank; 
S. H. Lynch, S. H. Lynch & Company; Fred F. Alford, 
Alford Refrigerated Warehouses, and W. H. Roberts, First 


National Banfi 
A highlight of the World Trade Week observance will 
be a dinner May 25 in the Texas Room of the Baker Hotel, 
addressed by Francis McIntyre, assistant director of the 
Office of International Trade of the U. S. Department of 
Commerce. Featuring the World Trade Week slogan, 
“World Trade Brings Goods—and Good Business,” pos'ers 
will be displayed during the week, publications on a wide 
variety of subjects related to international commerce are 
being distributed, and programs of luncheon and o!1er 
clubs will be devoted to the observance. 
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"BUILD THE NEWS UPON. 

THE ROCK OF TRUTH” 
RIGHTEOUSNESS 
QNDUCT iT ALWAYS 
MUPON THE LINES QF 


“FAIRNESS INTEGRITY 
BOF THE PEOPLE TO G eye 


OM THE NEWS?A 
SIDES OF EVE 


MPORTANT. QU ay. 


¢ Hallas 


“Raps 
A Ban of F 


ysaP 


Pe ger Ts alks 


HE monumental new home of “The 

Dallas Morning News” was still in 
the blueprint stage when it was first 
called the showplace of Texas journal- 
ism. 

As it stands complete at Houston, 
Young and Record Streets, facing Ferris 
Plaza, Consulting Engineer William 
Ginsberg of New York hails it as “the 
most efficient newspaper plant ever de- 
signed.” 

The great stone facade and sweeping 


SECTION 
ONE 


rive Start ted 


Rights 


By Steve Munger 


lines of the building make it look like a 
museum or public shrine rather than the 
practical, efficient factory it is. For the 
huge pile of stone is above all a modern 
factory—geared for high-speed produc- 
tion, proof of a boundless faith in the 
future of Dallas and the Southwest. 

The beauty that makes the home of 
“The News” a showplace for American 
journalism, while carefully planned, is 
of secondary importance. First of all, 


the builders of “The News” demanded a 


FACADE of “The Dallas Morning News" building 
with G. B. Destey’ s words carved i in stone to remind 
tantly of his ideals. 


prloyees c 


precisely engineered plant for the pro- 
duction of newspapers—a plant that 
could expand with the rapid development 
of Dallas. The result is a building with 
five acres of floor space, three stories 
high, with presses that print 160,000 32- 
page papers an hour at cruising speed. 

Large as the building is, room has been 
left for expansion. Four more stories 
can be added around existing pent- 
houses; the press room can contain two 
more installations of equal size. In fact, 
the 30-ton steel beams spanning the press 
room ceiling already have bolted and 
riveted to them the crane rails which will 
be used to install additional press lines. 

Veteran staff members of “The News” 
wander through the building, not quite 
adjusted to the cool, pastel-shade walls 
and the gray steel desks. Yet as far back 
as 1937 they knew they would soon be 
leaving the cramped quarters that could 
serve a Dallas of 20,000 but not a city of 
half a million. 

It was in that year that the late George 
Bannerman Dealey, publisher of “The 
News” and dean of American journalism, 
circulated his formal note: “Now is the 
time to give serious consideration ‘o 
tentative plans for our new building.” 

The building committee was ready 
when that note arrived. E. M. (Ted) 
Dealey, president of “The News,” and 
Leven Deputy, mechanical superinten(- 
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ent, had traveled thousands of miles col- 
lecting data on new installations, prob- 
ing all sources that might help design 
the ideal newspaper plant. 

The first shovelful of earth was turned 
on the new site in October, 1946; in 
March. 1949, the last employee walked 
out of the old building into his new 
quarters. The move was complete. 


Statistically as well as in appearance, 
the new plant is imposing. The press 
room is a two-story cavern, 185 feet long, 
sheltering a 16-unit line of Hoe color- 
convertible presses. The presses float on 
a foundation of vibration-deadening dry 
sand, 

On the first floor of the building are th 
spacious offices of the business, advertis- 
ing, circulation, and accounting depart- 
ments, spread across the 194-foot front. 
They are split by the 100-foot, two-story 
lobby, circled at the top by a huge mural 
depicting the history of “The News” in 
Galveston and in Dallas. 


The second floor contains the execu- 
tive offices, public relations and promo- 
tion departments, employees’ cafeteria, 
and infirmary. The news departments, 
Associated Press, editorial writers, and 
 pro- the composing room occupy the third 

that floor. 


uilding 
remind 


yment The width of the structure is spanned 
with by an isolation wall, dividing the press 
tories room and composing room from the 
0 32- news department and offices. A minimum 
ed. of vibration is transmitted through this 
been wall, 

fories 


The fireproof building is air condi- 


pent- tioned and has fluorescent lighting 
1 two 
throughout with an emergency incandes- 
fact, cent system. 
press 
oul The telephone system would serve a 
will fair-sized city with 120 general stations 
eset and 46 classified phones. 
ews” On the third floor the news depart- 
quite ments circle the biographical department 
walls and library. Editorial writers have pri- 
back vate oflices, while in the news room each 
n be reporter sits at his own desk with his 
ould back to the windows. 
ry of Color photography and advertisements 
are coming more and more into demand, 
age and every other unit of the giant press is 
The equipped with extra color cylinders. 
ism, More often than not, at present “The 
the News” loses money on color pictures and 
a to ads, bit executives feel the development 
of thy market justifies expenditures. 
acly Little has been omitted in this modern 
ed) factor’. The order of the day was more 
ae, room. and the order was fulfilled. The 
-. press room, loading docks, mailing room 


949 DALLAS « MAY, 1949 


BOARD OF DIRECTORS of “The Dallas Morning News": Left to right, seated, Joe Lubben, Leven 

Deputy, Myer Donosky, George Waverley Briggs, J. M. Moroney, Mrs. G. B. Dealey, Ted Dealey, R. M. 

Buchanan, Martin Campbell, Jack Estes, and Harry C. Withers; standing, same order, Al Dealey, Ben 
Decherd, J. M. Moroney, Jr., and Joe Dealey. 


NEWS ROOM, above, shows City Editor Jack Krueger in shirt sleeves, second from left, and Assistant 
City Editor Joe Murray, far left, answering the teleph Business Desk is back center and Sports Desk 


is far right rear. State Editor Allen Duckworth sits in center foreground. National and display advertising 
departments, below, are on first floor to left of lobby as you enter building. 


— 
13 


PART of the 14-foot mural that encircles the first-floor lobby. It depicts the history of the “Galveston 
News” and “The Dallas Morning News,” and thus, through these institutions, some of the history of Texas. 
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ART DEPARTMENT stoff is pictured at work in its new facilities. Miss Anne Toomey, who is in charge 
of the department, is shown standing, wearing a dark suit. 


Che 


THESE TRUCKS, shown above backed up to the loading dock, carry “The Dallas Morning News" to 

subscribers in Dallas and surrounding counties. They are operated under a contract by R. J. Edwards. 

The library, pictured below, has space for 12,000 volumes, and is already one of the most complete 
newspaper libraries in the Southwest. 


can serve a Dallas of a million persons, 
An entire front wing of the building js 


empty. 


And to utilize best the facilities of the 
plant, Ted Dealey has collected around 
him a distinguished assemblage of writ. 
ers and executives. Editor William Rug. 
gles confers daily with such able assist. 
ants as Stuart McGregor, Lynn Landrum, 
Dick West, Sam Acheson, and Wayne 
Gard. 

Managing Editor Harry Withers di- 
rects a star-studded team of reporters 
and departmental editors. Working with 
him are such men as Ken Hand, Ken 
Foree, City Editor Jack Krueger, Sports 
Editor Bill Rives, Columnist George 
White, Frank Tolbert, Business Editor 
Don Maclver, Paul Crume. The amuse- 
ment section is directed by the nationally 
known critic, John Rosenfield. Women’s 
news is handled by Katherine Dillard 
and her staff. 

“The News” is planning and expand. 
ing with the great future of Dallas and 
the entire Southwest in mind. The untold 
possibilities of this region will be studied 
in Texas Unlimited, a comprehensive 
edition planned for May 22. Blazing with 
color, this edition will delve into the 
economic and cultural future, giving 
readers a picture of the Texas of to- 
morrow. 

The day after Texas Unlimited, “The 
News” will formally fling open the doors 
of the new building with ceremonies of 
dedication and the entombing of a cen- 
tury vault. The publishers from all other 
states will be invited that day; the follow- 
ing day will bring the Texas press. 

To tell America about the huge new 
plant of “The News” and at the same time 


TELEPHONE ROOM of classified advertising 
department, below, is sound-proof, with all steel 
typewriter desks divided by plexiglas shields to 
give private booth effect. There are 48 telephone 
positions, including two monitor positions. Mrs. 
Marion Hunter is supervisor and Mrs. Edith Stewart 
assistant supervisor of the telephone room. A. P. 
Vaughan is manager of classified advertising. 
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A PRESS RUN is pictured above in progress on 
the 16-page Hoe color-convertible presses of “The 
Dallas Morning News.” The four presses turn out, 
at cruising speed, 160,000 copies of a 32-page 
newspaper an hour. 
point up the importance of the Dallas 
market and the assets of the city that 
G. B. Dealey helped to build, the news- 
paper has advertising appearing nation- 
ally in 28-odd trade and general maga- 
zines and major-city dailies. Don L. Bax- 
ter, head of the advertising agency that 


LOOKING OVER PROOFS of the newspaper's national advertising 

campaign are, left to right, Ben Decherd, assistant to the president of the 

newspaper; Don L. Baxter, vice president of Wilhelm, Laughlin, Wilson and 

Associates, advertising agency of ‘The News"; and Ted Barrett, director of 
promotion and public relations of “The News.” 


serves “The News”, figured out on the 
basis of the combined circulation of the 
mediums being used that the campaign is 
being seen by the equivalent of every 
person in the United States, Canada, 
Alaska, and the Hawaiian Islands, with 
some 10,000,000 to spare. 


George Bannerman Dealey died before 
the achievement of his final dream. But 
his spirit and teachings live on in the 
carved words on the facade of “The 


News” building, a constant reminder of 
his ideals to the 800 men and women who 
make “The News.” 

There is written, in a quotation from a 
speech he made to employees in 1902 on 
the opening of “The News” library: 
“Build ‘The News’ upon the rock of 
truth and righteousness. Conduct it al- 
ways upon the lines of fairness and in- 
tegrity. Acknowledge the right of the 
people to get from the newspaper both 
sides of every important question.” 


THE EDITORIAL BOARD of “The News" meets every morning to map out 
strategy for the day. These specialists include, left to right, below, seated, 
Editor William B. Ruggles, Stuart McGregor, Cartoonist John Knott, and 
Lynn Landrum, and, standing, Cartoonist Herc Ficklen, Wayne Gard, 
Dick West, and Sam Acheson. 


Dallas’ most outstanding signs are 
made right here in Dallas...made 
by Texlite! For nearly a quarter of 
a century, Texlite has designed, 
produced and erected porcelain 
enamel and neon signs unequalled 
in performance. And, of major im- 
portance, too, is the economical cost 
. .- long-life operation! 


Take advantage of Texlite’s long 
years of experience in the sign dis- 
play field ... consult Texlite’s large 
and capable staff of designers and 
engineers about your sign prob- 


lems. Be right . . . see Texlite first! 


PORCELAIN ENAMEL AND NEON SIGHS. 


305 MANOR way, DALLAS 9, TEXAS... TELEPHONE DIXON 4-8461 
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— | Women in Business | 


By Mary Fletcher Cavender 


LTHOUGH as a young school South- 
western Medical College has come 
into more than its pro rata share of 
national publicity, many of its staff who 
work backstage, as does Anne Rucker, 
S. M. C.’s registrar, are doing excellent 
work without mention in the nation’s 
headlines, 

Miss Rucker had considered medicine 
per se as a career during her early 
school days, but parental guidance and 
her aptitude in languages led her towards 
a degree in Spanish with an idea of 
teaching. 

“When I was graduated with my B.A. 
in Spanish from Southern Methodist 
University,” she recalled, “I found my- 
self in the middle of the depression of the 
1930’s when experienced teachers were 
a dime a dozen.” 

Her small stature and oversized brown 
eyes accentuated her youth, and some of 
the school superintendents scoffed at her 
application for a teaching position with 
remarks suggesting that she should go 
back home and grow up. 

“Either they wanted someone older 
with experience, or they would use me if 
I could get a little experience,” she said. 

A family conference was held and 
Anne Rucker went back to school long 
enough to study bookkeeping. 

“That didn’t help much, however, for 
when I finished I only looked for a job 
teaching Spanish AND bookkeeping,” 
she explained. “The Los Fresnos, Texas, 
school system almost hired me in that 
double capacity!” 

\t her all-time low in money, hope, 
ani spirits (it was two weeks before 
Christmas), she got the wonderful news 
that the S.M.U. registrar’s office needed 
another person. Although she had 
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ANNE RUCKER 


worked there during her school days as a 
“flunky” and knew all the office force, 
they considered her still a student. 

“T was afraid I’d get the same answer, 
but a close friend helped materially by 
exclaiming at the proper moment: ‘Why, 
she’s a hundred and nine by now’,” Miss 
Rucker said. 

Under the guidance of the late R. L. 
Brewer, Miss Rucker learned about the 
business end of a university—how to 
enroll students, how to determine class 
standing, how to advise students in the 
selection of courses, and even tricks of 
the trade in keeping accurate and clear 
permanent records. 

“All of this is extremely important,” 
she explained, “for an error on a school 
record might be the deciding factor in a 
student’s life, should he apply for a job 
or go to another school for advanced 
study. Grade averages must be taken to 
the fourth decimal place, for often this 
fraction determines who is allowed to 
remain in school for another term or be 
placed on probation for grades. The total 
of all these grade standings decides the 
position of the school or university in 
national or international ratings. It is 
not enough to be careful in making en- 
tries or records. A registrar must know 
the significance of every mark on that 
sheet of paper. It must be done so ac- 
curately that should the paper be needed 
25 years later, it is still intelligible as to 
what the various markings mean.” _ 

In 1944, Mr. Brewer called Miss 
Rucker into his office and asked her if 
she would be interested in leaving S.M.U. 


“I though maybe I| had really ruined 
the files, and I was so surprised at the 
question that I was speechless,” she re- 
called. 

Then Mr. Brewer told her that the 
officials of Southwestern Medical College 
had asked him to release her to be their 
registrar. 

“That conference in Mr. Brewer’s 
office resulted in my getting into medi- 
cine and teaching rather vicariously,” 
she said. 

Miss Rucker pointed out that her 
present position as registrar of S.M.C. 
falls into the general category of teach- 


ing for it deals in its way with presenting 
the preliminary steps for medical educa- 


tion and training. 

“I am closely associated with pre- 
medical and medical colleges over the 
Southwest, and I enjoy working with 
schools and with people who make medi- 
cine their life work,” she explained. 

To Miss Rucker, Southwestern Medi- 
cal College was a real challenge, with its 
teaching of medicine a sacred trust 
predicated on human understanding and 
service to the sick. The nearness of the 
research laboratory gives a vitalness to 
each job at S.M.C. that Miss Rucker de- 
clares is like a fountain of youth. ; 

“T realize with a great deal of pride as 
I register each class that there is apt to 
be one or more among the young men 
enrolling who is destined to become as 
important to the future of medicine as 
are Mendel or Pasteur to present scien- 


tific knowledge,” she said. 
(Continued on Page 39) 
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Letters: 
The Texas Way 


In my opinion based on much travel 
about the U. S. in the last 12 years, Texas 
has the finest way of life in the U. S. and 
what I like to consider the most model 
American way. I hope Texas’ population 
increases rapidly to 15 million in the next 
5 years and to 20 million in the next 10 
years. 

Twenty million people living and 
thinking the Texas way can be strong 
enough to put a President and a power- 


SEASONED EXECUTIVE 


Desires to locate in Dallas territory 
in a suitable capacity. Successful 
promotion record—Accountant, 
Business Analyst, Controller, Secre- 
tary, Treasurer, Executive Vice Pres- 
ident. Broad, versatile experience 
—Manufacturing, Distribution, La- 
bor Relations. College Graduate. 
Married—three children. Excellent 
health. Personable. Sociable. 
Moral. Energetic. Industrious. High 
grade references. Salary open. 
Early availability. Can invest in 
business if warranted. Correspon- 
dence invited. 


M. C. EMERY 


ful group in Congress in Washington and 
make the Texas way felt throughout the 
nation and the world. 

This is a mission worthy of the stature 
of Texas and Texans, and it can be done. 
If it is done, then I know this world will 
be a wonderful place to live in. 

ALBERT PRICE 
Pharmacist 
4908 N. Ninth Street 
Philadelphia, Pa. 


P.S.—The foregoing is not an emo- 
tional flush but a slow, impartial conclu- 
sion based on an unhurried, unbiased 
analysis. 


Good Will Ambassador 


I would like to take this opportunity to 
compliment you on your wonderful city. 
My business takes me all over the United 
States, but this is my first trip to Dallas. 


I have to admit I was astounded this 
morning when I viewed the cleanliness 
and beauty of this city. The California 
C. of C. might not like me but Los An- 
geles is now a bad second in my estima- 
tion of what a city should be. 


I must compliment your police force 
which is both efficient and courteous. 
Your hotels and theaters are grand and 
public pride cannot be matched any 
place. From now on you have a good 
will ambassador in Pittsburgh, Pa., my 


Elected by U. S. Chamber. D. A. 
Hulcy, president of the Dallas Chamber 
of Commerce, has been elected a vice 
president of the Chamber of Commerce 
of the United States. Mr. Hulcy, who is 
president of the Lone Star Gas Company, 
has been active in the affairs of the U. S. 
Chamber as a member of its board of 
directors. 


residence. Keep up the good work. I now 
understand the Texan and his pride. 

JAMES BRAHAM, 
Pittsburgh, Pa. 


TRINITY INDUSTRIAL DisTRICT 
“Under the Skyline of Dallas” 


The Southwest’s most convenient industrial area, offering large and small 
sites with switch trackage, paving, all utilities. Three main line railroads; 
adequate restrictions. For information call, wire or write INDUSTRIAL 
PROPERTIES CORPORATION, 401 Republic Bank Building. Dallas. 
Riverside 6552. 


PRODUCTS 


PRODUCTION TOOLS AND THREADED. 


FOR THE MOST EXACTING 
REQUIREMENTS 


STANCO company 


PHONE Riverside-5138 
1914 CANTON STREET 
DALLAS 1, TEXAS 


1015 Buckingham 
Detroit 30, Michigan 
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—Photographs by Squire Haskins. 


Dan Gabrysch New 


President 


Of Dallas Retail Merchants 


Bureau for combined annual meet- 
ings last month, Dallas retailers were 
admonished by Dr. Arthur A. Smith, 
professor of economics at Southern 
Methodist University, to meet the chal- 
lenge of a buyers’ market by doing a 
good job of going after sales. 

“Dallas merchants can profit this year 


with the Better Business 


BYWATERS INSURANCE AGEN 


JOE BYWATERS 


COMPLETE INSURANCE 
0, SERVICE 


e INSURANCE 
All Kinds 


BONDS 
Prompt and Dependable Service 


» REAL ESTATE LOANS 
Business and Residential 


509 Magnolia Bidg. Tel. R-1026 
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about as much as they did when the sell- 
ers’ market was in effect,” said Dr. Smith, 
who was principal speaker at the joint 
luncheons at the Hotel Adolphus. 

New president of the Dallas Retail 
Merchants’ Association, a division of the 
Dallas Chamber of Commerce, is Dan T. 
Gabrysch of LaMode Ready to Wear, 
who succeeds J. O. Yeargan of Fakes & 


Willi, 


PICTURED at joint luncheon of Dallas re- 
tailers and Better Business Bureau are, left to 
right, top, left, former Mayor Jimmie Temple, 
G. Duffield Smith, Eli Sanger, William S. Hen- 
son, and Dr. Arthur A. Smith; top, right, Joe A. 
Lubben, James O. Cherry, Gordon Yeargan, 
and J. L. Pritchett, general manager of the 
Fort Worth Better Business Bureau; bottom, 
left, D. Hodson Lewis, Sidney Lee, H. M. Tobo- 
lowsky, and R. C. Dolbin; and bottom, right, 
J. O. Yeargan. 


Company. Mr. Gabrysch was elected at 
a board session held following the elec- 
tion of new directors at the membership 
meeting. Other officers are J. D. Brewer, 
Ring & Brewer, vice president; P. J. 
Venturine, Titche-Goettinger & Company, 
treasurer; and R. C. Dolbin, manager 
and executive secretary. 

New directors are Ray C. Dixon, Dal- 
las Power & Light Company; L. E. 
Langston, Jr., Volk Brothers Company; 
M. W. Rowe, W. T. Grant Company; 
and Harry Ernstrom, The Record Shop. 
Directors reelected are L. N. Bromberg, 
E. M. Kahn Company; Otto Lang, Lang’s 


atlasRupe&Son 
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Floral Company; Fred C. Marth, A. Har- 
ris & Company; E. Paul Penland, 
Reynolds-Penland Company; and James 
K. Wilson, James K. Wilson Company. 

After members of the Better Business 
Bureau of Dallas reelected 33 directors 
and chose seven new directors, the board 
in turn elected B. F. McLain, Hart Furni- 
ture Company, to the presidency of the 
bureau. A former president of the Dallas 
Chamber of Commerce, Mr. McLain 
succeeded Eli Sanger, Sanger Brothers, 
who ended a 20-year term as president 
of the Better Business Bureau and was 
made honorary president for life. Other 
B.B.B. officers are D. A. Hulcy, president 
of the Dallas Chamber of Commerce, 
vice president; G. Duffield Smith, execu- 
tive vice president; W. D. Trotter, sec- 


HAVE YOU 


retary-treasurer; and M. R. Irion, gen- 
eral counsel. 

The seven new directors of the bureau 
are Rex Beisel, Chance Vought Aircraft 
Division; James O. Cherry, Interstate 
Circuit; Wilson Crook, Crook Advertis- 
ing Agency; Ralph Wood, Southwestern 
Life Insurance Company; Gordon Year- 
gan, Trinity Universal Insurance Com- 
pany; Joe A. Lubben, “The Dallas 
Morning News;” and Sam Bloom, “The 
Daily Times Herald.” 

Outlining some of the merchandising 
activities that should accompany the re- 
turn to the buyers’ market, Dr. Smith 
advised the businessmen to “increase 
your efficiency, train or retrain your 
salesmen, and stop the leaks and smooth 
the rough spots which may have devel- 


SEEN A Tlustaug 


CUSTOM-BUILT 


FOR COMMERCIAL KITCHENS 
art Mirror-Like Beauty for a Lifetime of Service! — 
on Operating Costs, Cleaning Time»Never Tarnishes 


COVERINGS PANELS 
Ask MUSTANG for Complete Information! 


2037 MAIN STREET 


NEW OFFICERS of the Dallas Retail Merchants’ 

Association include Dan T. Gabrysch, president, 

center, and J. D. Brewer, vice president, right, who 

are pictured with R. C. Doblin, reelected manager 
and executive secretary, left. 


oped in your organizations during the 
years of easy selling and easy profits.” 

“There may be some business for all 
of us, but it will be definitely a sharing 
of the market, with the largest share go- 
ing to the firm doing the best job of going 
after it,” he said. 


FRIDEN 
FIGURES 
FASTER 


$385.00 AND UP 
IMMEDIATE 
DELIVERY 

Call for Demonstration 


FRIDEN 
CALCULATING MACHINE AGENCY 


H. A. MEIERDING 
District Manager 
PHONE C-7946 
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CALL R-8513 
3013 CANTON ST _ 
| DALLAS, TEXAS, MUSTANG Sheet Metal & Mfg. ( 
q. 0. 4 
20 


€>. HUNDRED tons of ma- 


chinery and fifty tons of furniture 
were moved ahead of schedule for the 
Dallas News. Not a single edition was 
missed...and we didn’t even break 
a paste pot! “It was a gigantic task 
beautifully and efficiently performed,” 
said Ted Dealey, President of the 
Dallas Morning News. Every phase 
of the job called for planning, timing, 
teamwork, speed, care, trained per- 
sonnel and the right equipment—just 
like a military operation. Each de- 
partment of Dallas Transfer—from 
Heavy Hauling to Furniture Moving 
—worked together as one unit in han- 


dling the big News move. 


On the platform swinging from the end of a truck- 
mounted boom is a 4-ton piece of printing equip- 
ment. This is the way heavy machinery was moved 
out of the old News Building. 


Regardless of whether YOUR moving job is large or small, we can handle 
it without disrupting your regular schedule of business. We have the right 
equipment and “know how” to handle your job whether it requires light 
trucks, heavy trucks, specially built trailers, or all of these units. 


CALL C=-7111! 


Gus K. WEATHERRED == w 
President 
C. E. BRADLEY 
Vice-President 


AND TERMINAL 4 
WAREHOUSE CO. 


Established 1875 
2ND UNIT SANTA FE BLDC. | 
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GRAYSON GILL 


Architect and Engineer 
1913 San Jacinto Street 
Dallas 1, Texas 


Consulting Engineers 
City Planning 
and 
Municipal Engineers 
KOCH & FOWLER 


Prospect 7-2486 


Great National Life Bldg. Dallas 


1006-8-10 Fidelity Building 


NNEL SERVICE 


Phone R-4786 


Marketing Council Chief. Kenneth 
McCain, advertising manager of the 
Briggs-Weaver Machinery Company, is 
the new president of the Dallas-South- 
west Industrial Marketing Council, suc- 


Dallas 2, Texas 


professional, technical, office, sales 


Epitu L. Co-Owner, Manager James F. Gump, Co-Owner, Business Mana~er 


BUY 


1218 South 


Save 1/, on the furniture for your office, reception 


CHROME FURNITURE CO. 


DIRECT FROM THE FACTORY 


room, club room. 


Lamar Phone R-8187 


HEAVY HAULING 


HOISTING 


@ MACHINERY SETTING @ 
@ WRECKER SERVICE @ 


15-TON CRANE 


The “TOURNACRANE,” shown above, is 
the latest Heavy Lifting Unit to be added 
to our fleet. This 15-ton crane will pick up 
and carry 30,000 pounds without the use of 
end jacks or outrigging, and will lift this 
weight about 45 feet in the air. 


C-8411 


DELIVE, 


Established 
1937 


2525 
Commerce 


A Complete Delivery Organization—Bond 


ed Messenger to HEAVY HAULING! 


ceeding Nathe P. Bagby, executive vice 
president of the advertising agency of 
Leche & Leche. Other officers are Jack 
B. Taylor, first vice president; H. L. 
Cunningham, second vice presideng; 
Todd Merrill, secretary; and Wilson E. 
Goss, treasurer. Mr. Bagby has been se- 
lected to represent the chapter on the 
board of directors of the National Indus- 
trial Advertisers’ Association, of which 
the Dallas council is a member. 


State Life President. F. H. Lindsey, 
formerly of Stamford, Texas, has moved 
to Dallas to become president of the 
Texas State Life Insurance Company. 
E. E. Richardson of Rhome has been 
elected chairman of the board of the 
company. Other officers are C. B. Dean, 
executive vice president and agency di- 
rector, and J. M. Mayo, secretary-treas- 
urer. With increases in insurance in 
force, premium income, resources, and 
mortgage loans, Texas State Life enjoyed 
the best year in its history in 1948, Mr. 
Lindsey reported. 


PHOTOSTAT PRINTS, 


Blue Print Co. 


1801 Commerce Street Phone C-8084 


APPOINTMENT SERVICE 
R-1571 R-4887 
REPUBLIC BARBER SHOP 


616 REP. BK. BG. J. N. WOOD, Mgr. 


R-2398 
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~ Caravan from Vernon. To remind Dal- 


lasites of their annual Santa Rosa Rodeo 
and Quarter Horse Show, 148 car loads 
of whooping, joke-quipping rodeo en- 
thusiasts from Vernon roared into Dallas 
last month for a downtown program of 
entertainment climaxed by a block-long 
square dance. 

Led by Dallas motorcycle patrolmen, 
the Vernon caravan honked its way uv 
Main Street to the City Hall, where the 
western-garbed visitors parked their 
automobiles and then moved into Har- 
wood Street in front of the entrance to 
the City Ha'l for their show. 

A few drops of rain pelted the caravan 
as ‘{ stopped briefly at Field Circle on 
Harry Hines Boulevard to be welcomed 
officially to the city by J. Ben Critz, vice 
president and general manager of the 
Dallas Chamber of Commerce, shown at 
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top, left, greeting John Biggs, manager 
of the Santa Rosa Rodeo and Quarter 
Horse show. The rain held up long 
enough for the “cowboys” and “cow- 
girls” to give Dallasites a fast-moving 
sample of what they could expect at the 
Vernon round-up. Four of the entertain- 
ers are pictured, left to right, at top: Mrs. 
Betty Ehlinger, Miss Dorrels Sessions, 
Mrs. Bob Stinnett, and Miss Patsy Wil- 
kinson. 

Downtown shoppers and office workers 
crowded into the Commerce, Main, and 
Harwood intersection (bottom, left) as 


—Photographs by Squire Haskins. 

Vernon’s master of ceremonies (bottom, 
right) kept the traffic-stopping show mov- 
ing from his vantage point atop a plat- 
form truck with amplifiers. Pictured at 
bottom, right, is E. Paul Waggoner of 
Vernon, backer of the Santa Rosa Rodeo. 
Walter Heard, chairman of the caravan, 
was the official greeter for the Vernon 
delegation. Leo Moore, mayor of Electra, 
gave a brief description of the annual 
Santa Rosa Round-Up. The entertainers 
included Tom (Mac) McClung, intro- 
duced as “the only singing highway 
ratrolman in Texas.” 


WYATT C. HEDRICK 


Architect and Engineer 
904 Fort Worth Ave. Phone C-1246 


DEE R. REEVES 
REALTOR 
Business and Industrial Property 


1116 Republic Bank Building 
Phone R-3575 
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Warns of Socialism. Picturing social- 


ism as a failure in England, Cecil Palmer, 
British journalist and publisher, cau- 
tioned some 300 businessmen at a Dallas 
Chamber of Commerce luncheon last 
month to help apply the brakes to Ameri- 
ca’s “step by step copying of Great Bri- 
tain’s socialized government.” 

Declaring that socialism is a planned 
economy, which in his estimation is 


neither planned nor economical, Mr. 
Palmer said that British capitalism failed 
to take advantage of its opportunities to 
avoid what is now happening in Britain. 

“British capitalism never took the 
worker into its confidence,” he con- 
tinued. “It never explained to the worker 
the function of capital and what capital- 
ism had contributed to the high standard 
of living Great Britain enjoyed before 


LANDAUER 


CONSULTING ENGINEERS 
Air Conditioning, Heating, Ventilating, Electric Wiring and Plumbing 
Design and Supervision 


4801 Lemmon Avenue 


J-8-9562 


telling YOUR story. 


Craftsmen in Fine Quality Lithography ale 


@ YOU WILL BE JUDGED—not once, but thousands of times— 


by the quality of OUR work... 
job in black, or the most difficult offset job in FULL COLOR. 
With us LITHO reproduction is more than mere "'printing''— 
it is definitely a FINE ART... the most expressive means of 


FINE ARTS LITHO COMPANY 


TRADE MARK 


whether the simplest printing 


701 EAST 


15TH STREET @ DALLAS e PHONE W-6984 
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—Photograph i Tom W. Collins. 
the war. Businessmen were afraid of 
organized labor. They failed to lead their 
own workers and left the leadership by 
default to energetic Socialists and Com- 
munists who saw their opportunity.” 

Mr. Palmer is pictured seated at cen- 
ter with B. F. McLain, right, who pre- 
sided at the luncheon, and T. E. Jackson, 
left. Shown standing are Peyton L. Town- 
send, left, and Paul Carrington. 

WILLIAM P. HEMENWAY, formerly 
investment representative for South- 
western Life Insurance Company, has 
joined the investment banking and bro- 
kerage firm of Thomson & McKinnon at 
Dallas as an investment counselor. 


Life 


DALLAS 
S. J. Hay, President 
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Leads Purchasing Agents. C. J. 
(Jack) Castles, purchasing agent for 
Gifford-Hill & Company, has been named 
president of the Dallas Purchasing 
Agents’ Association as successor to R. 
Linn Crockett, who has become a na- 
tional director. Other officers are J. D. 
Brown, General-American Oil Company, 
first vice president; R. E. D. Schmid, 
Continental Supply Company, second 
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vice president; Louis P. McElroy, Dal- 
las Power & Light Company, secretary ; 
and Ira C. Jared, Sun Oil Company, 
treasurer. 
ges 

New president of the Dallas Athletic 
Club is R. G. McCORD. Other officers 
are ELLIS HUGGINS, first vice presi- 
dent; JAMES K. WILSON, SR., second 
vice president; Z. L. MAJORS, secretary, 
and EARL JACKSON, treasurer. 


CALVIN T. JOHNSON, Southwest- 
ern director at Dallas for the Sears & Roe- 
buck Foundation, has been named chair- 
man of the Texas Commercial Agricul- 
turists’ Council. 
J. B. ADOUE, JR., president of the 
National Bank of Commerce, has been 
re-elected vice president of Community 
Chests and Councils of America. 
MILTON BROWN, president of the 
Mercantile National Bank, has been elect- 
ed a director of the Reserve City Bankers’ 
Association. 


Heads Technical Appraisers. C. V. 
Fletcher is president of the Dallas Chap- 
ter of the American Society of Technical 
Appraisers, first unit of the organization 
to be formed in the Southwest. Other offi- 
cers are Charles C. Smith, Sr., vice pres- 
ident; J. P. Marshall, treasurer; and 
Marvin Olson, secretary. 


T. C. FORREST, JR. 
Consulting Engineer 
Praetorian Building 
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the only “pot of gold” you'll ever find at the end of your 
“rainbow” is one you have filled with savings from your own 
earned income. 

Your Southland Life Representative has “Dollars 
for Sale” on an easy installment plan... dollars which will 
provide security for your family and an independent retire- 
ment for you. 

He knows your problems because he has faced 
similar ones himself. Call him for his experienced counsel. 


Serving Continuously Since 1908 


(MSURANCE 
President 


LIFE e ACCIDENT e HEALTH e HOSPITALIZATION 


INDUSTRIAL LUMBER 


Attention: Order what you need... 1-inch, 2- 
LUMBER BUYER inch, 4-inch. Yellow Pine, Oak, Gum, 


We carry large stocks of lumber White Pine 
suitable for 


CRATING, MAINTENANCE, etc. Also other building materials. 
Prompt Delivery * Try Us * Call T-5195 


OLDHAM LUMBER COMPANY 


(Formerly Oldham and Sumner Lumber Company) 
927 SOUTH HASKELL AVENUE 
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Opens Advertising Agency. J. David 
Rutledge, who has been an account 
executive for the last two years with 
Ratcliffe Advertising Agency of Dallas, 
has opened his own agency in 625 Re- 
serve Loan Life Building under the firm 
name of J. David Rutledge Advertising. 
A native Dallasite, Mr. Rutledge former- 
ly served for five years as an account 
executive with Beaumont and Hohman, 
Inc., at Dallas, and before that as na- 
tional advertising manager for the “Day- 
ton (Ohio) Journal Herald” and the 
“Amarillo (Texas) Globe News.” 


Public Relations Director. Joseph B. 
Marryat has been appointed Southern 
regional director of public relations at 
Dallas for American Airlines, succeed- 
ing W. H. Hipple, transferred to Los 
Angeles as western regional director of 
public relations. A former newspaper- 
man, Mr. Marryat joined American in 
1946, was public relations representative 
in Philadelphia, and for the last eight 
months has been in the airline’s general 
office in New York. 


HENRY C. BECK, JR., of Dallas has 
been made a director of the Beaver 


Meade & Englewood Railroad. 
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Producers’ Council Head, J. L. Neal, 
Dallas branch manager for the Owens- 
Corning Fiberglas Corporation, has been 
elected president of the Dallas Chapter 
of the Producers’ Council, succeeding 
Samuel A. Ellsberry of the S. A. Ells- 
berry Company. Other officers are W. P. 
Dunne, Blue Diamond Company, vice 
president; Mel R. Schuster, Aluminum 
Company of America, secretary; and 
Horace Butler, Macatee, Inc., treasurer. 


Art Director. Eldred J. (Robbie) Rob- 
inson has joined the staff of the Dallas 
advertising agency of Madden-Barrett, 
Inc., as art director. Mr. Robinson is a 
graduate of both Rice Institute and Sou- 
thern Methodist University. 


"60 Years in Dallas” 


J. W. LINDSLEY & CO. 


Realtors 


Our 60 years’ experience in handling 

Real Estate in Dallas enables us to 

give quick and efficient service in fill- 
ing your needs. 


We Specialize in Industrial Property 
1209 Main St. e Phone C-4366 


A NEW NAME 
A NEW PERSONALITY 
AMONG TEXAS HOTELS 


THE NEW HOTEL 


IN DOwNTOWN DALLAS 


Rooms sparkling with the bright, 
new colors... 

Furniture and fixtures as modern as 
an interior decorator’s dream of 
tomorrow... 


An atmosphere of hospitality and friendly service . . . 
A new address of comfort and convenience for the 


businessman traveling to Dallas... 


THE NEW HOTEL Saurronce JACKSON AND HOUSTON STREETS eo DALLAS 


GRADY L. LATIMER 


*FORMERLY THE SCOTT HOTEL 
General Manager 


He-Man's” BREW! 


pact wet? 


DALLAS-FORT WORTH BREWING COMPANY DALLAS, TEXAS 
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THOMAS B. COCHRAN, member of 
the Dallas oil firm of Golding & Cochran, 
has been elected,to the board of directors 
of the Missouri-Kansas-Texas Railroad 
of Texas. 

VISUALIZATION 
and PLANNING 


YOUR ADVERTISING 
For MORE RESULTS! 


Whatever your Advertising prob- 
lem is, our experience of more 
than 20 years in publication and 
advertising work can help you 
get more for your advertising 
dollar. Write or telephone for an 
appointment. 


BOOKLETS FOLDERS 
MAIL © PUBLICATION ® RADIO 


PERRY Advertising 


GERALD F. PERRY 
52344 South Ervay St. 
Telephone Riverside 5612 


PRESENTING 
DALLAS’ 
FINEST 
EMPLOYMENT 
SERVICE 


OFFICE 


SALES 
R. TECHNICAL 
Tame Saved jo Finding Right Employee 
With a Minimum of Interviews 


NO CHARGE TO EMPLOYER 


EMPLOYMENT SERVICE 


of 


Formal Opening last month’s end of the new Dallas store of Schwobilt Clothes, 1812 
Main Street, first retail outlet to be opened west of the Mississippi River by the manu- 
facturer of men’s apparel, brought three officials to the Dallas event from the home 
plant of Schwobilt at Columbus, Ga. Pictured, left to right, are B. M. Leroy Sens, 
designer and superintendent of production; Haywood F. Johnson, store supervisor; 
Al Fisher, manager of the Dallas store; and Sol Shapiro, woolen buyer, who plans all 
production as to style and size. The new store is housed in a two-story, 25-by-100-foot 
reconstructed building, equipped with the latest type fixtures and furniture. 


CHAPPELL, STOKES AND BRENNEKE 


CONSULTING ENGINEERS 
INDUSTRIAL PLANTS * MUNICIPAL IMPROVEMENTS © STRUCTURAL DESIGNS 
312 BURT BUILDING —DALLAS— CENTRAL-5185 


modern New Dallas fT. at 


Our new terminal designed and equipped for Fast, 
woss Safe, motor freight shipping service in line with the 


progressive spirit of Dallas. 


20 
years 


VIKING FREIGHT COMPANY 


Member: DALLAS CHAMBER OF COMMERCE 
@ 
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S. J. NADEL, CLU. 


AND ASSOCIATES 
Life Insurance Counselors 


2006 Tower Petroleum Building 
Telephone R-3083 


Si es 


Employment— 


“A Superior Service” 


Call R-5801 


and let us help you with your 
personnel problems. We offer 
complete, efficient service. 


Thomson & McKinnon Executives. Owen H. Gassaway, left, is resident partner, 
and Gus Rounsaville, Jr., right, is resident manager of the new Dallas Southwest 
office opened in the new Hexter Title & Abstract Company Building, 1312 Main 


Street, by Thomson & McKinnon, New York brokerage firm. Mr. Gassaway, who 506 eee Life Building 
LLAS 


MRS. SUSIE L. SKILES 


has been with Thomson & McKinnon for 25 years, was most recently in charge of 
the Jacksonville, Fla., office. Mr. Rounsaville has been active in the Dallas invest- 
ment field for 12 years. The firm is a member of the New York Stock Exchange and 
other principal security and commodity exchanges. 


No Cost to Employer 


Life Insurance for Lumber 


View of our "'DRI-VAC'’ Protection Process 2 

Equipment , . FIRST PLANT IN THE UNITED STATES uar S$ gai nst 

To Offer ‘"WOOD-LIFE" Toxic Water Repellent 
PENTA-IMPREGNATION. A Controlled 


ROT 
and DECAY 


MODERATE COST * MAXIMUM PROTECTION 


PROMPT DELIVERIES 
CUSTOM TREATING SERVICE 


i} 


COWSER & COMPANY 


“Good Lumber Since 1876” 
3121 Grand Avenue Harwood 7101 
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Assistant Vice President. Victor 
Clark, formerly treasurer of The Com- 
mercial National Bank of Little Rock, 
has assumed his duties as assistant vice 
president of the First National Bank in 
Dallas. Mr. Clark, who will serve in 
First National’s correspondent bank de- 
partment, was connected with the Fed- 
eral Reserve Bank at Little Rock from 
1921 to 1947 and resigned as manager 
of the personnel-banking house depart- 
ment to join the Commercial National 


Bank. 


Advanced to Cashier. James S. Cook, 
formerly assistant vice president, has 
been elected cashier of the Republic Na- 
tional Bank. Mr. Cook, who has served 
in various positions during the some 22 
years he has been associated with Re- 
public National, has been personnel offi- 
cer of the bank since his discharge from 
the Navy in 1946. A graduate of South- 
ern Methodist University, he succeeds 
R. F. Nicholson, former vice president 
and cashier, who has retired under the 
bank’s retirement plan. 


Great National Life Building 


MEERS CONSTRUCTION COMPANY 


If your plans call for new construction, conversion or modernization 
we can give valuable assistance—to YOU and YOUR architect—and 
construct your project with efficiency and economy. 


DALLAS Phone Central-2391 


Gaylord Protective Packaging 


Assures a Safer Trip 


for Your Product. 


CORPORATION 


GAYLORD 
ONTAINER | 


DALLAS, TEXAS 


Owens-Illinois Manager, Phil C. Fri- 
day, who has been in charge of the Ok!a- 
homa City sub-branch office of the 
Owens-Illinois Glass Company, has been 
appointed manager of the Dallas branch. 
After joining Owens-Illinois as a clerk 
in 1933, Mr. Friday served at Pittsburgh 
and Toledo before being transferred to 
Oklahoma City in 1947. Fisher Davis, 
who has been managing the Dallas 
branch, will now devote his full time to 
his duties as Southwestern regional sales 
manager. 


Typewriters 

Adding Machines 

Repairs and 
Supplies 


S. L. EWING CO. 


1919 Main Street C-5401 Dallas 


om W. Collins 


J8-8869 
j_L-3669 


3709 HAYNIE 


Real Estate 
— Loans — 


HOMES, APARTMENTS AND 
BUSINESS PROPERTY 


F.H.A., Conventional and 
G.I. Loans 
Low interest — prompt, friendly 
service — liberal, flexible pro- 
grams to fit your requirements. 
Commitments on plans. 


MURRAY 


INVESTMENT COMPANY 


“Real Estate Financing Since 1908" 
718 Republic Bank Building 
Telephone C-4358 
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General Sales Manager. Doug N. 
Williams, who has been general sales 
manager for Lone Star Wholesalers, has 
joined Falcon Furnishings, Inc., of 
Grand Prairie, Dallas County, as general 
sales manager. Mr. Williams will open 
headquarters in Dallas for his staff of 
salesmen and also for the display of the 
firm’s line of chrome furniture. 


Enters Agency Field. Ray Beall, who 
has been an advertising executive with 
Interstate Circuit, Inc., for more than 
20 years, has opened his own advertising 
agency, with offices in the National City 
Bank Building. A veteran of World War 
I, Mr. Beall was cited by the Treasury 
Department in World War II for his 
work as national advertising and pub- 
licity director for the motion picture in- 
dustry in the Third, Fifth, and Victory 
War Loan Campaigns. During these cam- 
paigns, he was on loan from Interstate 
ani had headquarters in New York. 


Cedergren Metals Co. 
e Cemetco Specification 

Non-Ferrous Metals 
e Permanent Mold and High 

Pressure Diecastings 

UNDER LABORATORY CONTROL 
Telephone R-4297 P. O. Box 5562 
DALLAS 2, TEXAS 
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JAY C. STILLEY of Dallas has been vice president of the Texas Cotton Gin- 


elected to his fourth term as executive ners’ Association. 


MORTGAGE 


COMMERCIAL AND INDUSTRIAL BUILDING LOANS 
RESIDENTIAL, CONVENTIONAL, F.H.A. AND G.I. 
TO BUY, BUILD, RE-FINANCE OR REPAIR—BEST INTEREST RATES 
Loans approved from plans and specifications on proposed buildings. 


SOUTHERN TRUST & MORTGAGE CO. 


F, M. LOVE, Pres. 
1302 Main Street 
INSPECTIONS, COMMITMENTS on CONVENTIONAL LOANS IN 24 HOURS 


LOANS 


"25 Years in Dallas’ AUBREY M. COSTA, Vice-Pres. 
Approved FHA Mortgagee Phone R-5551 


or You... Our New 
ROOFING 9 
DEPARTMENTé6 


MFG. co. 


Featuring famous OLD AMERICAN roofing 
and the same expert “know-how” that con- 
tractors and builders have come to expect in 
jobs bearing the name... 


Texas Sheet Metal 


AND MANUFACTURING CO. 
Call D4-3941 


“Serving Dallas for Over 40 Years” 


e UNIQUE SASH BALANCES 


BUILDING MATERIALS FOR INDUSTRY AND HOME 
e BUILDERS’ HARDWARE 
PAINT and MOULDINGS e MECHANICS’ TOOLS 
LUMBER and SHINGLES e LIME and CEMENT 
SASH and DOORS e WALLPAPER 


LUMBER CO 
Your Guclding S 


MRS.HOMER H.GROVES, PRES. 


(106 E.JEFFERSON = M2 


We Have Only the One Location 


31 


¥ 
4 
J 
Fri- 
)kla- 
the 
been 
inch, 
slerk 
o 
urgh 
d to 
avis, 
llas 
le to 
: 
4 
e 
e 


CLOUD 
Employment Service 


“The Right Person for the Right Position’’ 


Since 1929 


Solve your personnel problems 
by calling... 


P7-4821 


We have Executives, Office, Sales, 
and Technical help of all kinds. 


Your use of our interviewing 
room is invited. 
MRS. NELL B. CLOUD, Manager 


Liberty Bank Building 
DALLAS 1, TEXAS 


No Cost to the Employer 


EYE GLASSES 


All complete $ 95 
for as low 


1927 Main Street Store 
OPEN SUNDAYS TILL 1 P.M. 


MAIN 


OPTICAL CO. 


1927 Main Street 


5401 East Grand Avenue 
2002 Greenville Avenue 


Valles 


In Dallas recently to visit friends, Archduke Felix of Austria included a stop at the 
Dallas Chamber of Commerce. He is pictured at left with J. Ben Critz, Dallas Chamber 
vice president and general manager, right, and Dale Miller, the Dallas Chamber’s 
Washington representative, center. Archduke Felix expressed the belief that the At- 
lantic Pact may convince the Russians that the United States means business, and 
added that he did not expect any great surprises in Europe this year. “If the 
Russians ease up on the pressure, it may mean that they realize the hopelessness 
of war and are reconverting to peace,” he said. 


HERMAN BLUM 


ENGINEER CONSULTANT 
2812 FAIRMOUNT STREET, DALLAS 4 CENTRAL 693! 


STOP THAT NOISE! 


Noise is an irritant that affects customers and employees alike. It creates 
confusion and decreases efficiency. : 


Acousti-Celotex, the famous perforated cane fibre tile, soaks up disturbing 
noise. It can be quickly and quietly applied without disturbing business 
routine and it can be repeatedly painted without losing its sound absorbing 
qualities. 


PERMANENT 


ELOTEX 


Parent Orrce 


PAINTABLE 


COUSTI- 


S. W. NICHOLS COMPANY, INC. 


DALLAS HOUSTON 
TENISON 3-2166 WENTWORTH 3-9311 
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New Doran Chevrolet Officials. Bill Liggit left, has been appointed sales man- 
ager and Ed Bryant, right, has been named assistant sales manager of Doran Chevro- 
let, Inc. Mr. Liggett has joined Doran after more than 20 years of experience in the 
automobile field. Mr. Bryant was advanced from sales supervisor. 


staff of the old “Dallas Dispatch Jour- 
nal,” from which he transferred to the 
“Times Herald.” 


FORD SERVICE 
At Its 
VERY BEST au 


* Bring your car to 


us for service and 
repairs .. . you'll 
always RIDOUT 
with SATISFAC- 
TION. 


Everything for Your Ford 


2211 Pacific Avenue R-5055 


DALLAS EXTERMINATING COMPANY 


Complete Pest Control Service 
CENTRAL 5796 
“Good service gets business — Better service keeps it.’ 


HOTELS 
OFFICE BUILDINGS 


COMMERCIAL 
PROPERTIES 


Business Editor. New business editor 
of the “Dallas Times Herald” is Frank 
Langston, who has been associated with 
the newspaper since 1941 with time out 
for four years of Army duty during 


VESTMENT PROPERTIES 
EXCLUSIVELY 


World War II. Mr. Langston, who first 
served the “Times Herald” on the tele- 
graph desk, then on the city desk, and 
later handled general reporting assign- 
ments, was advanced to his new post from 
staff correspondent. A native of Cisco, 
Texas, he began his newspaper career 
working for the “Waco News-Tribune” 
while attending Baylor University. He 
then taught school for a time before con- 
tinuing his journalistic work with the 
“Cisco Daily News” and the “Cisco 
Press.” He next served as editor of the 
“Wichita Falls Post” and then joined the 
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SHOW CASE AND FIXTURE 
MANUFACTURING CO. 


DESIGNERS & MANUFACTURERS. 
OF STORE AND BANK INTERIORS 


“ACME BUILDING MAINTENANCE 


PIO GRANDE BUILDING C-7660 


FRANK C. JONES 


SIDEWALK WASHING e HOT FLOOR WAXING 


STEAM CLEANING e 


Bring Your Eye 
Physician’s Pre- 
scription to Us for 
A-1 Quality Lenses 


TO A PHYSICIAN 


The eyes reveal many bodily conditions, other than the need 
for glasses. To the Medical Eye Physician, remote physical 
conditions may be discovered, that not only affect the vision, 
but should be cleared up for your general health. The Eye 
Physician is the safest man to see. 


HOMAS COMPANY 


Successor to Walstrom Optical 
Ground Floor Medical Arts Bldg, Dallas 


ART METAL 


MAINLINER SECRETARIAL DESK 
IN MELLO-GREY STEEL 


Patented Fold-o-Way typewriter platform 
means more knee room. Pastel grey top 
means less eye strain. Surprise that hard- 
working secretary! See it and buy today. 
Only $168.00. 


No, 1260 TL 
TEXAS OFFICE FURNITURE CO.-2214 main 
TELEPHONE R-3449 


AND BUILDING MATERIALS 

BIG MILL—KILN DRIED—GRADE MARKED 

YELLOW PINE 
FIR: DIMENSIONS SPECIAL ORDERS 


INSULATING MATERIALS —WALL,BOARDS 
(MINNESOTA PAINTS — - BUILDERS HARDWARE 


Cc-9021 


Promotion Director. David A. \i(c- 
Minn, who has been a member of the 


staff of the State Fair of Texas for sev- W 
eral years, has been made director of the " 
State Fair’s new department of sales and 7 
promotion, including exposition exhibits, ee 
industrial shows, and all special events. 7 
Charles Yeager has been reappointed . 
publicity director, and J. B. Taylor, Inc., ec 
has been retained again as advertising sh 
agency for the 1949 exposition. th 
W 
Three new vice presidents in the Dal- 
las office of Rogers & Smith Advertising 
Agents are LOUISE WOOD ALLEN, 
MARIE J. CALLAHAN, and DAVE 
McCONNELL, account executives. 
LOFLIN E. HARWOOD has been 
moved up from assistant to director of 
publicity of the Southwestern Life Insur- 
ance Company, succeeding the oa R. 
William Archer. 
Business Broker 
REAL ESTATE 
M 
AND 
m 
al 
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hi 
ti 
\ 
R. R. McCAULEY | 
REALTOR 
Phone V4-3614 
4215 LIVE OAK DALLAS 
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WAC-WAF Recruiting Chief. Cap- 
tain L. C. Stivers, an officer in the 
Women’s Army Corps since 1943, is now 
serving as director of WAC-WAF re- 
cruiting in the Dallas United States Army 
and Air Force recruiting district. A 
native Texan, Captain Stivers is a former 
supervisor of music in the Waco public 
schools. Before her transfer to Dallas, 
she was a member of the secretariat of 
the Inter-American Defense Board at 
Washington, D. C. 


McColister Service Manager. Ken- 
yon G. Wellman, who entered the auto- 
mobile field as service station manager 
and service salesman, has been appointed 
service manager for McColister Chevro- 
let Company. Since 1938, Mr.. Wellman 
has been in service work in car dealer- 
ships in Paris and Abilene, Texas, with 
time out for duty in an Army ordnance 
unit organized in Dallas during World 
War II. 


LOOSE LEAF COVERS e@ EDITION BINDING 
“"WIRE-O AND CERLOX PLASTIC BINDING’* 


Ask Us or Your Printer 


AMERICAN BEAUTY COVER CO. 
2002 North Field Street R-5179 Dallas 


RESERVE LOAN LIFE 


Insurance Company of Lexus 
Established 1897 .... A Registered Policy Company 
1201 MAIN Street B. Hick Majors, President Dattas 2, TEXxas 


E. A. STEINBERGER 

Consulting Valuation Accountant and Engineer 

Depreciation Studies, Investigations and Valuations 
of Gas and Oil Properties 


Member 
The National Society of Professional Engineers 
and Technical Valuation Society, Inc. 
1309 Liberty Bank Bldg. R-1978 
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HUNTER-HAYES CO. 


ELEVATORS 
Commercial and Residence 


Installation - Service - Repairs 
HOUSTON SAN ANTONIO 


DALLAS 
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COMPETENT PROFESSIONAL, TECHNICAL AND OFFICE PERSONNEL 


609 Rio Grande National Building Phone R-501é 


OUGHT - SOLD - QUOTED 


BANK STOCKS—INSURANCE STOCKS — PUBLIC 
UTILITY, PREFERRED AND COMMON STOCKS — 
CORPORATION BONDS—MUNICIPAL BONDS 


Your inquiries are invited. 


a4 Oldest Trust Company in Dallas 
Specializing in Investment Stocks and }} onds 


DALLAS UNION TRUST CO. 


502 DALLAS NATIONAL BANK BLDG. DALLAS, TEXAS 
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Business 


Opportunities 


EDITOR'S NOTE: The Dallas Chamber of Com- 
merce cannot guarantee any firm or individual 
mentioned in this column. All statements are those 
offered by the firms or individuals, and it is sug- 
gested the usual investigation be made in each 
instance. 

The following firms are inter- 
ested in representing Dallas manu- 
facturers in their respective terri- 
tories. 

Weber and Hofer Company, 10 
Broad Street, Boston 9, Mass., food 
broker, wishes to contact food products 
manufacturers and manufacturers of 
products allied to the grocery trade for 
the purpose of acquiring sales represen- 
tation rights in the New England states. 

Phil A. Maynard & Son, 127-131 
West Kellogg Boulevard, St. Paul 2, 
Minn., manufacturers’ representatives 
and distributors in the upper Midwest 
territory, are seeking items that will save 
costs in maintenance and production for 
industrial and manufacturing plants. 

The following individuals and 
firms are seeking representation in 
Dallas and vicinity. 

Hope Webbing Company, Provi- 
dence 1, R. I., manufacturer of narrow 
woven and braided fabrics, is seeking 
jobbers in the Dallas area presently en- 
gaged in supplying safety equipment and 
allied lines to police departments. 


William E. McCane, Jr., 86 Dart- 
mouth Avenue, Avondale Estates, Ga., 
manufacturers’ agent for lines of house- 
wares, toys, including utensils, games, 
and magic kits, is seeking a sales agent 
presently calling on jobbers, firms, and 
large stores. 

American Communications Cor- 
poration, 306 Broadway, New York 7, 
N. Y., manufacturer of communication 
equipment, is seeking an agent to handle 
equipment consisting of centralized radio 
systems for hotels, hospitals, and institu- 
tions. 

Los Angeles Chamber of Com- 
merce, Domestic Trade Department, 
Los Angeles, Calif., has a member who 
wishes to contact individual salesmen or 
sales organizations interested in handling 
fluorescent clock signs. 

Hypro Engineering, 404-10 Wash- 
ington Avenue North, Minneapolis 1, 
Minn., manufacturer of small transfer 
pumps suitable for use in industry and 
agriculture, is interested in appointing a 
sales representative to call on mill sup- 
ply jobbers, wholesale farm implement 
distributors, wholesale hardware firms, 
and manufacturers. 

Wood Dowel Products, 1202 Bur- 
ton Street, S. E., Grand Rapids, Mich., 
manufacturer of dowel rods sold through 
retail lumber yards, cabinet shops, and 
toy manufacturers, is seeking an estab- 
lished company to handle this line. 

Dalman Dowel Company, 749 
Monroe Avenue, N. W., Grand Rapids 5, 


Mich., manufacturer of dowel pins and 


“Let your own ears tell you.” 


AS A 
there is nothing more ap’ 


group of i 
cern to give to a chur 


Wurlitzer Organ 


Most individuals and committees who have listened 


to any electronic organ prefer WURLITZER. 


TAX ALLOWABLE GIFT 
propriate than 
a Wurlitzer Organ for an individual, 
ndividuals or business 
ch, school, hos- 


q pital or other public institution. 


3116 KNOX STREET 


Come in for a demonstration. 


GARDNER & COMPANY 


DALLAS LAKESIDE 5947 


dowel rods, is seeking Dallas jobbers in. 
terested in sales and distribution. 

Los Angeles Chamber of Com. 
merce, Domestic Trade Department, 
Los Angeles, Calif., has a member who 
is seeking agents to handle myrtlewood 
tableware and plastic displays. 

Fusion Engineering, 4504 Superior 
Avenue, Cleveland 13, Ohio, manufac. 
turer of soldering and brazing alloys, is 
seeking an individual or organization to 
represent the firm in the Dallas South. 
west. 

Lloyd H. Overly, 504 Court Street, 
Maryville, Tenn., designer of a sheet 
aluminum marquee, is seeking a Dallas 
concern to act as manufacturing licensee. 

Rancho Del Descanso, La Canada, 
Calif., manufacturer of fertilizer, is seek- 
ing brokers and jobbers to the nursery 
industry. 

International Staple and Machine 
Company, Havertown, Pa., staple and 
staple machine manufacturer, is seeking 
distributors familiar with materials 
handling equipment and/or shipping 
room supplies. 


Floorola Products, 560 Maryland 
Avenue, York, Pa., manufacturer of 
waxes, polishes, and polishing machines, 
is seeking a representative to handle the 
distribution of the firm’s products in 
Northern Texas. 


National Inter-Communicating 
Systems, 1531-33 Devon Avenue, Chi- 
cago 26, IIl., manufacturers of inter-com- 
munications equipment, are seeking a dis- 
tributor for the State of Texas. 

Tower Products, 1630 Fifth Ave- 
nue, Moline, Ill., wholesale distributor, 
wishes to establish a distributorship for 
a patented piston ring. 

E. Senger Company, 71 Tenth 
Street, Oakland 7, Calif., manufacturer 
of a new automobile accessory, wishes to 
obtain a representative in Texas. 

California Board Company, 2404 
West Seventh Street, Los Angeles 5, 
Calif., manufacturers’ representative, 
wishes to contact manufacturers inter- 
ested in sales representation on the West 
Coast. 


eA Personal Letter 


Gets Personal Attention 
The very finest in letter writing. Auto-Typed, 
Individually Written Letters. Accurate, Neat. No 
errors, erasures or strike-overs. Reasonable prices 
based on volume and quality. Let us quote you on 
quality personal letters. 


Saling. 


2902 Brandon Street—DALLAS—Phone Yale 2-5566 
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The Voice of the Coyote 
By J. Frank Dobie. Published by Lit- 
tle, Brown. 386 pages. $4. 


HAT grand old man of Texas letters 

—J. Frank Dobie, cowboy, college 
professor, author, and at one time lec- 
turer at Cambridge University in Eng- 
land—has made Mister Coyote come into 
his own in his biographical sketch, “The 
Voice of the Coyote.” 

Mr. Dobie tells about all kinds of 
coyotes, and sets his inimitable imagina- 
tion to work to create a new character of 
the wolf of the prairies. For 30 years 
J. Frank Dobie has gathered material 
for this book. He rode thousands of miles, 
read tens of thousands of pages, and 
talked with innumerable men who like 
himself have lived on the plains and have 
studied the traits and characteristics of 
the coyote. It is interesting to know that 
the coyote was weather prophet and medi- 
cine man to the Indians, long before the 
white man came, yet it was 1805 before 
his descriptions appeared in English in 
the journals of Lewis and Clark. As late 
as 1944 the Encyclopaedia Britannica 
was uninformed about his living habits. 
But now the world of nature lovers who 
read the Dobie book will know the living 
habits of the rovers of the brush country. 

Mister Coyote is a truly American in- 
dividualist, who enjoys his freedom. He 
refuses to be domesticated or trained, 
but is an opportunist who likes to hunt 
with his partner, the badger, although he 
will not refuse to accept the aid of a 


man or an elk in his quest for food. Mr. 
Dobie has even said that Mister Coyote 
is such an American that he has some- 
thing in common with Abraham Lincoln, 
Robin Hood, Joan of Arc, Br’er Rabbit, 
and other personalities. 


“The Voice of the Coyote” has con- 
tributed much to the animal history of 
the Southwest, and is another addition 
to the background of natural history that 
Mr. Dobie has so widely written, for this 
great Southwest is the country he knows 
and loves the best, and it is to this sec- 
tion that he has preserved the heritage 
with his colorful writing talents. 


Mister Coyote certainly comes into his 
own from the experienced pen of the 
master folklorist of Texas. For life 
around the campfire and the many amus- 
ing incidents of the Texas prairies of 
which the coyote plays a leading role, all 
Texas history lovers will be delighted 
with “The Voice of the Coyote.” 


Mr. Dobie, who has been said to be 
“the most adept and colorful raconteur 
of the folklore of Texas and the South- 
west”, believes that the coyote has earned 
equality for himself with the tricky and 
wise Reynard the Fox as the folk symbol 
of the Southwestern country. The back- 
ground of this country with tall tales and 
anecdotes is found in this story of the 
coyote.—Jerry Porter. 


Fully-Paid Investment 
Certificates Issued 
$100 to $5,000 


Insured by Federal Savings and Loan 
Insurance Corporation, Washington, D. C. 
METROPOLITAN BUILDING 
& LOAN ASSOCIATION 
1400 MAIN STREET R-5103 


for that ‘“‘new look” in. 
advertising displays 
and modern decor 


4151 Commerce 


PHOTOGRAPHERS 


Phone 77-7477 


Mister Coyote 


comes into his own at last 


in 


J. Frank Dobie’s 


THE 
Voice of the 


Coyote 


A favorite Texas writer tells all the 
facts and the legends of a great 
American character . .. Mister 
Coyote. With over 40 
illustrations by OLAUS 
J. Muri. 
$4 


You'll find it at 


Kay Killingsworth, Mgr. 


© PACIFIC AT ERVAY 
R-3366 Dallas, Texas 
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New Dallas Branch Facilities 


Occupied by Harnischfeger 


ARNISCHFEGER CORPORA- 
TION, manufacturer of materials 
handling machinery marketed under the 
P & H trademark, formally opened last 
month’s end its new Southwest district 
office and service warehouse building at 
1225 North Industrial Boulevard in the 
Trinity Industrial District. 
During a day-long open house, visiting 
contractors, industrialists, and machin- 
ery men from the Southwestern area 


viewed some $250,000 worth of display 
units ranging all the way from the giant 
heavy-duty equipment itself to operating 
models of P & H products, all with auto- 
matic electric controls. The exhibit was a 
combination of all the displays of 
Harnischfeger at national expositions 
such as the coal, tool, metal, and road 
machinery shows. 

Formerly located at 2223 Commerce 
Street, the Dallas branch is now housed 


EXTERIOR VIEW above shows new Dallas office 
and warehouse building of the Harnischfeger Cor- 
poration in the Trinity Industrial District. 


in a one-story structure fronting 125 feet 
on Industrial Boulevard and containing 
more than 10,000 square feet of ware- 
house space. Providing overall space of 
22,500 square feet including a large 
parking area for customers, the new 
plant represents a total investment in 
excess of $100,000. Equipment includes 
a P & H overhead electric traveling 
crane. Construction is of permanent 
masonry type with the warehouse at car 
door and truck bed height to facilitate 
loading and unloading. The plant is 
served by spurs of the Texas & Pacific 
Railway and the Cotton Belt Lines. 

The expanded facilities of Harnisch- 
feger, which has operated in Dallas for 
more than 20 years, are under the direc- 
tion of James H. Enochs, district man- 
ager, who has been with the company 
for more than 26 years, for some 20 of 
which he has been in charge of the Dal- 
las branch, covering Texas, Oklahoma, 
New Mexico, and part of Louisiana. He 
started in the shops and engineering de- 
partment of the company’s main plant at 
Milwaukee, Wisconsin. 

A large stock of P & H equipment and 
a parts warehouse for service are bein 
maintained in the Dallas plant, which is 
serving the Southwest area in the sale, 
distribution, and servicing of such P & H 
equipment as shovels, draglines, over- 


IN DALLAS from the Milwaukee home office for 
the formal opening of Harnischfeger Corporation's 
new Southwest district plant, Henry Harnischfeger, 
vice president, center, and Ralph Holcomb, general 
sales manager, left, are pictured with James H. 
Enochs, Southwest sales manager. 
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head cranes, electric hoists, and electric 
arc welders and electrodes. 

Henry Harnischfeger, vice president 
of the firm, which was founded in 1884 
as the Pawling and Harnischfeger Com- 
pany. headed a delegation of top execu- 
tives from the home plant who came to 
Dallas for the formal opening of the Dal- 
las branch. Others in the group were 
Ralph Holcomb, sales manager, and J. D. 
Glatz, service manager. 

The real estate firm of Hudson and 
Hudson negotiated the contract for the 
new Harnischfeger plant and Pettigrew 
and Worley of Dallas were the architects 
and building contractors. 


Anne Rucker 
(Continued from Page 17) 


Miss Rucker’s first day at Southwest- 
ern Medical College was April 1 five 
years ago. An inadvertent April Fool’s 
joke was her asking a young man who 
was wandering through the registration 
hall slowly if he had come to register for 
freshman classes. He replied with great 
dignity, “No, I’m a teacher here!” 

“Most of S.M.C.’s instructors are prac- 
ticing physicians who teach and write in 
what they call ‘spare time’,” Miss Rucker 
explained. “They carry on research proj- 
ects and write significant reports on 
what they find. It is like being on board 
ship with a thriving set of geniuses.” 

Anne Rucker came from a family of 
teachers and doctors, and, although she 
was born in Waco, she has spent most of 
her life living less than a block from the 
S.M.U. campus. 

“While in school there, my greatest 
interest was in modern languages and 
sports, the latter interest arising partially 
from participation in tennis and basket- 
ball but more in the spectator end as 
various members of my family were on 
the basketball and football squads,” she 
said. 

“My original curiosity in medicine 
and the encouragement that interest re- 
ceives every day at S.M.C. have made 
every day interesting. A lot of lunch 


DICTAPHONE CEADS THE way 


“One of America’s Great and 
Trusted Trademarks 


FRED L. HAYNES 
District Manager 


Dictaphone Corporation 
216 $. St. R-6117 


Robert D. Goodwin 


ARCHITECT 
TELEPHONE LAKESIDE-5759 
4801 Lemmon Dailes, Texas 
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hours are spent at Parkland Hospital or 
the Children’s Medical Center watching 
the children in the convalescent wards.” 

Miss Rucker indicated a special in- 
terest in the youthfulness of Southwest- 
ern Medical College as a school. “It has 
really pulled itself along by its boot- 
straps,” she commented. 

This July, S.M.C. will be six years 
old. In the short time of its operation, 
S.M.C. has grown in prominence so that 
for the 1949 class 1,200 qualified univer- 
sity pre-medical students applied for ad- 
mission. Sixty-four were accepted. After 
only six years, S.M.C. has already begun 
to offer a few limited fellowships to 
“exes” who were outstanding scholars 
and are being invited to return for an 
additional year of study and research. 

An unusual degree offered at S.M.C. 
—and believed to be the first degree of 
this type offered by any medical college 
—is that of Master of Medical Art. This 
is a highly specialized field for students 
of particular talent for capturing ac- 
curate situations and colorations in a 
comparatively few seconds during an 


operation so that the case can be used 
for study or demonstration by other 
doctors or research physicians. 

“Some people might think that a 
stroboscopic camera, one that takes many 
pictures in color without the confusion 
of a flashing light, would be superior to 
a medical artist,” Miss Rucker said, “But 
such is not the case. The artist first of 
all can complete his work in the matter 
of a few minutes against the hours or 
even days required for processing col- 
ored film of any merit. Too, an artist can 
augment his drawing to show exactly 
what is needed. A picture might easily 
be confusing or deceiving whereas the 
trained human eye can detect the essen- 
tials and the trained hand can interpret 
accurately what the eye sees. 

“There are two very happy moments 
for me with every one of these students,” 
Miss Rucker continued. “One is when I 
give one his cards to enroll as a fresh- 
man, and the other is when I watch him 
being graduated. It is wonderful to be a 
part of the success of hundreds of people. 

“That is my success, and my job.” 
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The March of Industry 


Ben Griffin Truck Center Opens 
As New Dallas Ford Dealership 


EN GRIFFIN Truck Center at 153 

Commerce Street began operations 
this month as a Ford Motor Company 
dealership devoted exclusively to trucks 
and fleet passenger car needs. Headed 
by Ben E. Griffin, the new dealership is 
being operated separately from the Ben 
Griffin Auto Company, 1601 South Ervay 
Street, of which Mr. Griffin is also presi- 
dent. 

Erected on a tract of approximately 
3.5 acres, the truck center building 
fronts 160 feet on Commerce. A one- 
story steel, concrete, tile, and glass struc- 
ture, it was designed for rapid service on 
trucks of all weights including tractor- 
trailer combinations. Power-operated 
doors open into seven repair stalls, with 
complementary rear doors permitting 
trucks to be driven through the building 
and returned to Commerce Street on a 
paved roadway around the building. Two 
doors have clearances of 18 feet and all 
are above 14 feet. 

A separate building large enough for 
NEW TRUCK CENTER is pictured at bottom. 
Officials of the dealership, shown left to right at 
right, are: Kenneth Heth, service manager; George 
Kidd, sales manager; Ben E. Griffin, president; L. C. 


Griffin, parts manager; Jack Stroud, general man- 
aged; and David Vaugh, office manager. 


handling tractor-trailers without unhitch- 
ing is used for washing, lubrication, and 
steamcleaning. The center has more than 


50,000 square feet of heavy-duty con. 
crete pavement. Many of the new repair 
and service tools installed throughout 
were custom built for handling the heavi- 
est types of trucks. 

The truck center will handle Ford 
truck sales, parts, and repairs, and also 
parts and repairs for fleet passenger 
cars. General manager of the new center 
is Jack Stroud, who formerly was man- 
ager of the truck department of the Ben 
Griffin Auto Company. He began his 
automotive career as an assembly line 
worker in the Dallas plant of the Ford 
Motor Company. 

—Photographs by Squire Haskins, 
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NEW BUILDING housing the 
factory branch opened by Mc- 
Quay-Norris Manufacturing Com- 
pany of St. Louis is pictured 
above. Interior view at right 
shows Branch Manager Howard 
Hilderbrand at the counter. 


FACTORY branch has been opened 
in Dallas at 310 North Walton 
Street by the McQuay-Norris Manufac- 
turing Company of St. Louis, manufac- 


turer of piston rings, pistons, pins, 
valves, bearing, and other automotive 
parts. Manager of the new branch is 
Howard Hildebrand, a veteran employee 


McQuay-Norris Opens 
Dallas Factory Branch 


of the automotive parts manufacturer. 

For its Dallas quarters, McQuay-Nor- 
ris has taken a five-year lease on a newly 
constructed building providing 10,000 
square feet of space. Henry S. Miller 
Company, realtor, negotiated the lease 
with A. W. Weinberger and Milton M. 
Weinberger, owners. 

‘The Dallas branch will warehouse com- 
plete stocks of all parts manufactured by 
the company and will serve wholesale 
distributors throughout the Southwest. 
In addition, machine shop service for 
grinding pistons, resizing bearings, and 
other mechanical work in connection 
with its products will be maintained. The 
Dallas operation is the twelfth factory 
branch to be opened by McQuay-Norris, 
which also has four manufacturing 
plants. 


New Orand Buick Plant. A new four- 
building plant under construction to 
house the Orand Buick Company is 
scheduled to be completed about Janu- 
ary 1 and will look as pictured in the 
architect’s drawing reproduced above. 
The four structures—a 12,000-square- 
foot office and sales building, a 41,000- 


HIGH PERSONAL EFFICIENCY 
A Song in the ‘‘Heart’’, A Twinkle in the Eye 


William Arthur Evans, Ph.D. 
ANALYST—AUTHOR—LECTURER 
Specialist in Psychic-Emotional Problems 

Dallas 1L-7663 — Appointment Only 


Hudson & Hudson 


Industrial and Business Properties 
Sales, Leases and Management 
1225 Mercantile Bank Building 
PHONE R-9349—DALLAS 
Alex D. Hudson James S. Hudson 
Alex D. Hudson, Jr. 


square-foot service plant, a 7,000-square- 
foot parts department, and a 5,000- 
square-foot paint and body shop—are 
going up on a four-acre site bounded by 
Cedar Springs Avenue, Alice Street, Mc- 
Kinney Avenue, and Pearl Street, a half 
block north of the present facilities at 


2128 Cedar Springs. About half of the 
tract will be used for the buildings, and 
the remainder will be hard surfaced for 
a 135-car parking lot. Smith & Mills are 
the architects and engineers for the proj- 
ect, and Cowdin Brothers are the general 
contractors. 


CENTRAL 4535 


standard of quality in Dallas and throughout the 
Southwest . . . a modern advertising and newspaper 
typographic service plus STADEEP Direct Pressure 
mats and stereotypes. Call Central 4535 for fast, quality 
service. We will meet your deadline! 
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spur of the Missouri-Kansas-Texas Rail- 


New Lumber Warehouse. A $250,000 
warehouse and office plant now under 
construction on Cedar Springs Road in 
Airlawn Industrial District for the Dallas 
branch of William Cameron & Company, 


wholesale lumber concern, will look when 
completed as pictured in the architect’s 
drawing reproduced above. Scheduled to 
be completed in August, the building will 
provide 50,000 square feet of space, and 
will include a room for the display of a 
complete line of millwork and other 


road. Grayson Gill is the architect and 
the O’Rourke Construction Company is 
the general contractor. 
A. D. MARTIN of Dallas has been 
elected a director of the Crazy Water 


GEORGE W. EDWARDS 
ARCHITECT 


1509-A COCHRAN STREET e CENTRAL-6582 


building materials. It will be served by a Company of Mineral Wells, Texas. 


MAN. y USES 
MORE 
MOST 


FOR YOUR MONEY 


10-KEY Electric CALCULATOR 


¢ Adds, subtracts, 
multiplies 


* Fully automatic 
division 


Small size — 
operation 

* Each problem 
proved while 
being solved 


Phone for @ FREE demonstration. 
obligation 


R. C. ALLEN 


BUSINESS MACHINES, INC. 
1801 YOUNG ST. 
BRANCH OFFICE PHONES 


R-1892 


C-3306 


4 a j 


New Cummings’ Agency Offices. Through an exchange of properties with the 
Republic National Bank, the building at 715 North St. Paul Street now occupied by the 
Great American Reserve Insurance Company and pictured above as it will look when 
remodeled, will become the headquarters building of the O. Sam Cummings Texas 
general agency of the Kansas City Life Insurance Company when the Great American 
Reserve moves into the home office structure it will erect at Olive and Live Oak 
Streets. With more than 9,000 square feet of floor area, the newly acquired property 
will nearly double the space the Cummings agency has in its present building at 320 
North Ervay Street, which will be demolished as part of the site for the New Republic 
Bank Building. Hudson & Hudson, realtors, represented the Republic National Bank 
and Max Montgomery and S. P. Cimiotti the Cummings’ agency in the exchange-of- 


property transaction. 
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CLEAING Machin 


RY 


Laundry Machine Plant. Nearing com- 
pletion for the Standard Laundry and 
Cleaning Company is a new 30,000- 
square-foot, $400,000 building at 6814 
Maple Avenue which will serve as the 


look as pictured in the architect’s sketch 
above. The six-year-old Dallas company, 
now located at 3015 Bryan Street, manu- 
factures tumblers, extractors, pressure 
filters, dry cleaning washers, and other 
laundry equipment. C. B. Pugh and F. H. 
Moore, partners in the business, said that 


the new plant will employ some 45 work- 
ers and have an annual payroll of ap- 
proximately $360,000. Much of the 
tooled equipment to be installed in the 
new factory is being designed and built 
by the company’s owners and engineers. 


ea firm’s offices, warehouses, and factory. 
a The new facilities on a 41/-acre site will 
any is 

Water oun guipment 


PUBLIC ADDRESS 


INTER-COMMUNICATION EQUIPMENT 
AUTOMATIC TELEPHONE SYSTEMS 


Dealer for 
THE FAMOUS MOTOROLA LOW-PRICED 
TELEVISION 


CHANDLER 
SOUND EQUIPMENT CO. 
2913 Gaston T-9929 


> 


} 

A ler 

Empl: 

| mp oyment 

} 

ervice 

} PHONE 

h the : 
a | We specialize in office, sales and 
rican technical positions— 
Oak 
No Cost to Employer! 
=6Mrs. Juanita Salter 
ublie Owner and Manager 
Bank Suite 501-3, Irwin-Keasler Bldg. 
e-of- | Dallas, Texas 
1949 DALLAS e MAY, 1949 


OLYMPIA SERVICE IS: 


Ready for you to use it. 


T3-1460 


Giving you what you want... 
Having it there when you need it... 


{Are you getting your money's worth?) 


OLYMBIA 


LINEN AND TOWEL SUPPLY SERVICE 


FIGURE FASTER WITH A 
MARCHANT 


HERE IT IS! 


NOW—Phantom touch 
key action and 17 other 
principal new features 
to make operation soft 
as a whisper. 


K. A. MESERVE 


AGENCY MANAGER 
4215 LIVE OAK T-3-2163 


MARCHANT CALCULATING MACHINE AGENCY 


CURRENT 
DELIVERY 
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Grady Latimer Named 
Hotel Lawrence Manager 


Coincident with the selection of The 
Hotel Lawrence as the new name for the 
153-room hotel at Houston and Jackson 
Streets formerly operated as the Scott 
Hotel, Grady L. Latimer has been ap- 
pointed manager. Active in hotel man- 


Wail Addresser 


NO PLATES $ 50 
LONGHAND OR TYPE 
Total Production Cost as 


low as 6c per 1,000. 


For Information Call T7-9230 or write 
4803 Tremont—Dallas 


agement work in Texas for 13 years, 
Mr. Latimer was formerly executive as- 
sistant manager of the Ben Milam Hotel 
in Houston. 

Undergoing a complete remodeling 
and redecorating program, The Hotel 
Lawrence has eight of its 10 floors ready 
for occupancy. Outside, the hotel, facing 
50 feet on Houston Street and 100 feet 
on Jackson Street, is getting a redesigned 
and modernized entrance. Inside, the 
rooms, being redecorated floor by floor, 
are being styled in bright, new colors 
and equipped with modern furniture and 
new fixtures. The lobby is also being re- 
designed. 

Built of brick and reinforced concrete 
construction in 1925 by the Genaro 
Realty Company, owner, the hotel has 
been under lease until January of this 
year. The hotel is being remodeled to suit 


GRADY L. LATIMER 
particularly the needs of the traveling 


businessman, said M. A. Genaro, one of 
the owners of the property. 


QLD LINE 


C. B. DEAN 


great year in 1949. 


Executive Vice-Pres. and Agency Mgr. 


Growing With 


Another great year of growth for another young and progressive Texas 


Company that is making Texas Insurance History. The past year—our 
best ever — shows new records set in Insurance in Force — Premium 
Income—Resources—and Mortgage Loans to help build Texas. With 
renewed faith in Texas and the Southwest—we look forward to another 


E. E. RICHARDSON 
Chairman of the Board 


F. H. LINDSEY 


Secretary-Treasurer 
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President 
J.H. MAYO 
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EDITOR'S NOTE: Statements under this heading 
ore based on information received by the Dallas 
Chamber of Commerce but are not guaranteed by 
the Chamber or DALLAS. Details may be obtained 
from the Foreign Trade Department, Dallas Cham- 
ber of Commerce. Please refer to code. 

4935/BCG. England. Manufacturers 
wish representatives to handle woolens 
(including socks and neckwear), textiles 
and linens, silver and plated ware, glass- 
ware, cutlery, engineering supplies, 
builders’ hardware, leather goods, and 
felt, 


4935/N. Tunis. Sfax firm has for ex- 
port sponges, cuttlefish bones, and edible 
olive oil. 


4935/FTA. Mexico. Monterrey man- 
ufacturer wishes to export soil pipe and 
fittings. 

4945/RG. Mexico. Monterrey firm 
wants to represent automotive firms in 
Mexico. 
) 4935/R. Italy. Verona firm has for 
export artistic-type furniture, leather 
goods, marble statues, alabaster, fiber 
and cloth valises, thermo-plastic mate- 
rial, pictures, frames, and zinc. 

4945/CGofB. Belgium. Manufactur- 
ers wish to export bicycle and motorcycle 
tires, building clay bricks, shoe laces, 
and linen goods. 


4935/CofN. Norway. Manufacturers 
have for export prefabricated houses, 
plastic and wooden handles, cardboard 
plates and pre-cut cartons, leather goods, 
granite and labrador stone, diamond in- 
struments, aluminum welding flux, cut- 
lery and knives, precision tools, locks, 
stainless steel products, sheet iron baking 
forms, patented whisks, stretching screws, 
diesel motorboat engines, automatic bag 
fillers, drafting machines, kitchen scales, 
hoist blocks, panel heaters, baby car- 
tiages, fishing supplies, handwoven ar- 
ticles, wrought-iron lamps, moccasins, 
flag poles, Greenland sharkskin, pearl 
paste, and briar pipes. 


~ 


~< 


tor 


THE 
LAYNE-TEXAS 
CO.., Ltd. 


“World's Largest Water Developers” 
DALLAS . . . HOUSTON 
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resses roll 


horty 


Ll: TAKES more than good luck and mediocre 


effort to turn out first-class printing jobs consistently 


on the big cylinder presses. 


Shorty doesn’t depend on luck. He has the 
ability and the long years of experience 


so necessary for producing jobs that 


continue to please our customers. 


*L. V. (Shorty) Jennings, cylinder 
pressman ... 27 years of careful 
craftsmanship with Haughton Bros. 


ON BROS. 


wl 
| 
3116 COMMERCE ST. TELEPHONE 58 
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FLEET 
OWNERS/ 


Now - “you can pass your equipment and repair 
problems on to the BEN GRIFFIN TRUCK CENTER, 


which is devoted to serving truck and fleet operators. 


Equipped to provide everything needed for trucks, 
truck special equipment, and fleet cars, the BEN GRIFFIN 
TRUCK CENTER is manned by specialists trained in 
TRUCK SALES, TRUCK REPAIRS, and TRUCK PARTS. 


The Ben Griffin Sales specialists will, without obliga- 
tion, survey your hauling problems and recommend exactly 
the right truck for your job. 

The Ben Griffin Parts specialists stand ready to serve 
you with a complete line of Genuine Ford Parts for trucks 
and fleet cars. 

And the Ben Griffin Repair specialists, working with 
truck-size tools in a shop built for trucks, help you keep your 
cars and trucks out of the shop and on the road! 


SPECIAL FEATURES: 


All tools built to handle anything on the road. 

Truck dynamometer duplicates all speed and load conditions. 

Wrecker can lift 15 tons deadweight straight up. 

Steam-clean and wash with high pressures and chemicals cleans right down 
to the paint. 

Lubrication pit handles anything without unhitching. 

“Bear” Axle Machine gives highest precision axle, wheel straightening. 

All types special equipment installation and repairs such as fish-plating, 
fifth wheels, air brakes, winches, welding, dump bodies. 

Full line of Ford Trucks plus men trained to help you haul at a profit. 

Genuine Ford Parts ready for repairs or delivery to your own shop. 

Easy Access and parking—no twisting, no squeezing, no shifting, no unhitch- 
ing. Six entrances for repair work. 


BEN 
153 COMMERCE AT INDUSTRIAL BLVD. 
DALLAS 


Dale Miller 


(Continued from Page 7) 

served longer on the average than their 
colleagues from other States. And the 
fact that they are seven years younger on 
the average than their colleagues points 
clearly to the probability that they will 
widen their seniority advantage consid. 
erably in the years ahead. 

The Texas delegation in Congress is 
thus a formidable group, and it is not 
surprising that the members from other 
States respect its political prowess. It is a 
group which evidently is strong in every 
Congressional District in Texas, as wit. 
nessed by the circumstance that in the 
past two elections no House member seek- 
ing reelection has been defeated any. 
where in the State. Last year, in fact, all 
members except one received clear ma- 
jorities over all opponents in the first pri- 
mary, and the one exception amassed a 
substantial majority in the run-off. In 
any event, it would seem that the Texans 
in Congress clearly merit the concession 
by their colleagues that they constitute 
the most powerful and influential dele. 
gation on Capitol Hill. 

Note: Miscellaneous facts about the 
delegation include: Of the 23 Texans in 
the House and Senate, 22 are married, 
and they have 43 children; 20 of 23 
are lawyers by profession or have had a 
legal education; 16 of 23 were born in 
Texas; and 13 of 23 saw service in World 
War I or II or both, one member having 
been decorated 11 times. The oldest mem- 
ber is 72 and the youngest 28. The oldest 
in point of service is in his thirty-sixth 
year in Congress, and the youngest has 
served four months. One member is a 
bachelor, and the biggest family man has 
five small children. A composite picture 
of the average Texas Congessman, there- 
fore, shows him to be 47 years of age, 
serving his ninth year in Congress, a 
lawyer, a war veteran, married, and the 
father of two children. 

Politics produces occasional oddities, 
too, such as the believe-it-or-not situation 
of a few years ago when South Texas was 
represented by Congressman West, and 
West Texas.by Congressman South. 


Cooperating 
with HOME BUILDERS 


100% G.I. Loans 
95% FHA 30 Year Term Loans 
FHA Home Improvement Loans 
Conventional Loans 


T. J. BETTES COMPANY 


1202 Main Street Central 8027 
DONALD McGREGOR, Vice President 
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FOR SMOOTH STREAMLINED SERVICE 


BETWEEN Texas AND Chicago 


1s TRAVEL ING/ 


Texas Chief — 
Lv. Galveston . 6:45am 
Ly. Houston . 8:00 am 
As fon Wor You're right, son. This popular streamliner gives Texans 
Ly. Fort Worth . . ... 2:00 pm 
Ly. Oklahoma City... “00 p the kind of hospitality and accommodations they like to have. 
Ar. . on So for real travel pleasure, ride the Texas Chiet. You'll like 
Ar. Chicago. 9:00 am 

tines Chim the comfortable Pullmans and chair cars that have seats with 
Lv. Chicago. 6,00 pm 
Lv. Kansas City. 1:50am specially designed leg rests. And for added enjoyment, there's 
Ar. Wichita 5:35am 
= en al PS a colorful lounge, Fred Harvey diner, and a courteous crew, 
Ar. Fort Worth . 12:55 pm 


Ar. Dallas 


including a capable Courier-Nurse. 


For reservations, just consult: 


Ar. Houston . 


‘At. Galveston.... .. . 


A. C. Ater, Passenger Traffic Manager, Galveston 


MAY, 1949 


Santa Fe # 
= 
Lv. Fort Worth (Motor Coach) 1:05 pm 
8:15 pm 
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“DYDAMIC 
MEN 
READ 
DALLAS 


Every month the Dallas Mag- 
azine gets the attention of most 


top-level executives in Dallas 
| —but—that is only the begin- 
| ning of the multiple reader- 
ship of America’s Number 
One Chamber of Commerce 
Magazine. 


In almost every Dallas busi- 
ness and professional organiza- 
tion DALLAS is also read by 
other key men and women— 
secretaries—department man- 
agers — clerks — superintend- 
ents—foremen—and last but 
not least—office boys. Then 
out in the waiting rooms DAL- 
LAS gets the attention of cus- 
tomers, clients and salesmen. 


That’s why progressive Dallas 
firms consistently advertise in 
this Chamber of Commerce 
magazine. It’s your magazine— 
it’s your Chamber of Commerce. 
A call or a card will bring our 
advertising rates to your office. 


Call 
Riverside 8451 


TOM McHALE 


Advertising Manager 


| DALLAS MAGAZINE 


ADVERTISERS 


ACME BUILDING MAINTENANCE COMPANY........ 34 
ADLETA SHOW CASE AND FIXTURE 


MANUFACTURING 34 
Agency—IJ. David Rutdedge, Advertising 
R. C. ALLEN BUSINESS MACHINES, INC............. 42 
AMERICAN BEAUTY COVER COMPANY................-. 35 


Agency—Bozell and Jacobs Advertising Agency 
HERMAN BLUM, ENGINEER-CONSULTANT.......... 32 


BREWER STUDIO, PHOTOGRAPHERG.....................- 37 
BREWINGTON LUMBER 34 
BYWATERS INSURANCE 19 
CEDERGREN METALS 31 


CENTRAL INDUSTRIES, 


THE CHAMPION PAPER & FIBER COMPANY......... 51 
Agency—Campbell-Ewald Company, Detroit 


CHANDLER SOUND EQUIPMENT COMPANY ...... 43 
CHAPPELL, STOKES & BRENNEKE, 


CONSULTING ENGINEERS 28 
CHICAGO, ROCK ISLAND & PACIFIC 
RAILWAY COMPANY 50 
Agency——The Caples Agency, Chicago 
CHROME FURNITURE COMPANY 22 


CITY PERSONNEL SERVICE 
Agency—The Crabtree Agency 


CLOUD EMPLOYMENT SERVICE ooo... 32 

TOM W. COLLINS, PHOTOGRAPHY.................... .. 30 

COWSER LUMBER COMPANY 29 

DALLAS AIR CONDITIONING COMPANY ............ 3 
Agency——McKce-Thompson and Associates 

DALLAS EXTERMINATING COMPANY................... 33 


DALLAS-FORT WORTH BREWING COMPANY ...... 27 
Agency—Grant Advertising, Inc. 


THE DALLAS MORNING NEWS 
Agency—Wilhelm, Laughlin, Wilson and 
Associates 
DALLAS POWER & LIGHT COMPANY ........0.00........ 11 


Agency—J. B. Taylor, Inc., Advertising 

DALLAS RAILWAY & TERMINAL COMPANY .......... 25 
Agency—Ayres Compton Associates 

DALLAS TRANSFER & TERMINAL WAREHOUSE 


Agency—Winsett, Gidley and Darley 

DALLAS UNION TRUST COMPANY ..000o 35 
Agency—Herbert Rogers Company 

GEORGE W. EDWARDS, ARCHITECT............. eee, 


EVANS EMPLOYMENT SERVICE 


FINE ARTS LITHO COMPANY 200020 24 
FIRST NATIONAL BANK IN DALLAS ......000000......... 6 
Agency—Rogers and Smith Advertising Agency 
C. V. FLETCHER, VALUATION AND APPRAISAL 


T. C. FORREST, JR., CONSULTING ENGINEER .. 25 
FRIDEN CALCULATING MACHINE AGENCY 
GARDNER AND COMPANY. 


GAYLORD CONTAINER CORPORATION .............. 
Agency—Oakleigh R. French & Associates, 


St. Louis 
GRAYSON GILL, ARCHITECT AND ENGINEER .... 22 
ROBERT D. GOODWIN, ARCHITECT..........0.......... 39 


GREAT NATIONAL LIFE INSURANCE COMPANY 24 
Agency—Ratcliffe Adurtising Agency 


BEN GRIFFIN AUTO COMPANY ....0000.0000.0.0..... 46 
Agency—Springfield Advertising Agency 

GROVES LUMBER COMPANY 


HAUGHTON BROTHERS, PRINTERS AND 


FRED L. HAYNES 


WYATT C. HEDRICK, ARCHITECT AND 
23 


IN THIS ISSUE 


HOTEL LAWRENCE... 27 

HUDSON & HUDSON, 41 

HUNTER-HAYES 35 
Agency—John Peyton Dewey 

INDUSTRIAL PROPERTIES CORPORATION........... 18 
Agency—John Peyton Dewey 

INSTITUTE OF HUMAN TECHNOLOGY................ 41 


Agency—W atts, Payne Advertising, Inc. 
KOCH & FOWLER, CONSULTING ENGINEERS. 22 


LANDAUER & GUERRERO, CONSULTING 
ENGINEERS 


THE LAYNE-TEXAS COMPANY, LTD............000000.... 45 


Agency—T. Page Rogers, Houston 

J. W. LINDSLEY & COMPANY, REALTORS .......... 27 
MAIN OPTICAL COMPANY 32 
MARCHANT CALCULATING MACHINE AGENCY 43 
R. MCCAULEY, REALTOR 34 
E. V. McCRIGHT & COMPANY, LTD. ........0.0.000... 33 
SAM ROSS McELREATH COMPANY we 

MEERS CONSTRUCTION COMPANY 30 
MERCANTILE NATIONAL BANK ...............0..000. 52 


Agency—Ratcliffe Advertising Agency 
METROFOLITAN BUILDING & LOAN 


Agency—lIra E. DeJernett Advertising Agency 
I\2TROPOLITAN EMPLOYMENT SERVICE. ....... 35 


MISSOURI-KANSAS-TEXAS RAILROAD SYSTEM 39 
Agency—W inius-Drescher-Brandon, Inc., 
St. Louis 
MURRAY INVESTMENT COMPANY................... ... 30 
Agency——McMains, Inc. 
MUSTANG SHEET METAL AND 


MANUFACTURING COMPANY 20 
Agency——Buchanan Advertising Agency 
J. NADEL AND ASSOCIATES 29 
S. W. NICHOLS COMPANY, INC............... 
OLDHAM LUMBER COMPANY ............... a 26 


DEE R. REEVES, REALTOR 
REPUBLIC BARBER SHOP. 


RESERVE LOAN LIFE INSURANCE COMPANY... 35 
Agency——Rogers and Smith Advertising Agency 


Agenvy——DeLoach Advertising Agency 

19 
Agency—J. B. Taylor, Inc., Advertising 

SACKS EMPLOYERS 39 

SALTER EMPLOYMENT SERVICE ...00..o.... 43 

SANTA FE SYSTEM LINES ...................:.csceceeeee 47 


Agency—Leo Burnett Company, Inc., 
Advertising, Chicago 


SKILES EMPLOYMENT SERVICE |... 29 
SOUHTERN TRUST AND MORTGAGE COMPANY 31 
SOUTHLAND LIFE INSURANCE COMPANY........ .. 26 
Agency—Grant Advertising, Inc. 
SOUTHWESTERN BLUE PRINT COMPANY............. 22 
THE STANGO COMPANY. 18 
E. A. STEINBERGER....... 85 
TEXAS DELIVERY SERVICE 22 
TEXAS OFFICE FURNITURE COMPANY................. 34 


TEXAS SHEET METAL & MANUFACTURING 
COMPANY 


Agency—W ilhelm, Laughlin, Wilson and 
Associates 
THOMAS OPTICAL 34 
Agency—Dicklow Advertising Agency 
VIKING FREIGHT COMPANY 28 
Agency—Oliver Life Advertising Agency, 
St. Louis 
WESTERN NEWSPAPER UNION 4) 
Agency—Mid-Continent Advertising Agency 
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Built on Years of Service 


Old firms like old friends have demonstrated their worth 
through long periods of prosperity and adversity. The firms 
listed on this page have served Dallas through the years. 
They are counted as “old friends” by thousands of satisfied 
customers in the Dallas Southwest. 


Established 


Huey & 


Wholesale Hardware 


White Swan Fine Fooas 


1874 sovanz 


187 DALLAS TRANS. & 
TERM. WHSE. CO. 
Warehousing, Transportation 
ond Distribution 


Insurance 
Oldest Agency in Dallas 


1876 LYON-GRAY 
LUMBER COMPANY 
Experienced Retailers of 
Building Materials 


1878 OF 


Banting 


Established 
1879 CLARKE & COURTS 


Retail Stationers 
Lithographers, Printers and 


Engravers 


l 888 SUTTON, STEELE & 
STEELE, Inc. 
Engineers and Manufacturers 


Specific Gravity, Electrostatic 
and Controlaire Separators 


1889 WATSON 
COMPANY 
Contractors and Builders 
189 SOUTHWESTERN 
PAPER COMPANY 
“Everything in Paper” 


1892 


Lithographers and Printers 


1892 


Printing, Lithographing and 


Embossed Labels 
189 ars LAUNDRY 
COMPA 
Finer Laundering, 
Cleaning and Fur Storage 


The photograph reproduced above picturing the Briggs-Weaver 
Machinery Company building at 309 North Market Street as it 
looked back in 1905 points up graphically nearly a half century of 
industrial progress in Dallas. At that time a Texas & Pacific Railway 
spur came to Market Street and primitive trucks had just begun to 
replace horse-drawn commercial vehicles. For the first five or six 
years, Briggs-Weaver shared occupancy of the building above with 
the Edwards and Gray Transfer Company but expansion of opera- 
tions led to the company taking over the entire building in 1911. 
During subsequent years it has been necessary to make additions 
and lease other warehouse space. Soon, Briggs-Weaver, founded in 
1896, will move to its new plant being completed at Hines Boule- 
vard and Amelia Street. Ashley DeWitt is vice president and general 
manager of the industrial machinery and supply firm today. 


Established 
189 BRIGGS-WEAVER 
MACHINERY CO. 


Industrial Machinery and 


Supplies 
189 ANDERSON 
FURNITURE CO. 


Dallas’ Oldest Furniture Store 


1896 Fowess 


The Southwest's Foremost Florists 
Decorators, Nursery Landscape 
Service 


1898 tHe practorians 


Life Insurance Service 


Established 
1898 


Furniture 
199) AUSTIN BROS. 
STEEL COMPANY 
Steel for Structures of Every Kind 


19 fl METAL 
Sheet 
1904 


Insurance Managers | 


Fire — Casualty 
19) HESSE ENVELOPE 
COMPANY 
Manufacturers of Envelopes 
and File Folders 
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For FREIGHT Information, Consult 


Albert F. Hatcher, Division Freight Agent 
Rock Island Lines, 
Commerce & Field Streets, Dallas 1, Texas, Phone Central 4164 


600. £0 Diesel-powered Rocket Freights, 
3 over 5,000 miles of truck tran- 
kAlL- sit, door-to-door merchandising 


SERUCE service, expedited “Package 


Cars” for small shipments. 
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Announcing the start of production, at 
Champion’s expanded Houston Divi- 
sion, of quality white paper for com- 
mercial printing and converting pur- 
poses ... made by Texans from Texas 
pulpwood in strict accord with the 
standards that have produced fine paper 
for over half a century. 


Fine, Texas-made papers, together with 
the rest of Champion’s famous brands, 
are distributed by the foremost paper 
house in the Southwest—The Carpenter 
Paper Company. 


The Champion Paper and Fibre Company 


General Offices, Hamilton, Ohio—Mills at Hamilton, Ohio; Canton, N. C. and Neston, tiene 


District Sales Offices: New York © Chicago © Philadelphia « Detroit 
Lovis Cincinnati Atlanta Dallas San Francisco 
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DEPOSIT 


BEHIND THE WHEEL 


‘Three Teller's Windows insure’ 
1s of cars. Come on Cor 


Building at the first entrance, 
plainly marked "Deposit Entrance.” Drive. 


MERCANTILE 
NATIONAL 
BANK 


MEMBER FEDERAL DEPOSIT 
INSURANCE CORPORATION 


; 
_Ttirms beyond convenient walking dista 
, make your osit and leave - 
by the Main Street Exit. You actually drive 
ff 
; © 
q 


